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Our story started way back in 1949, when 
Alexander and Phyllis Keith purchased 
their first block of land in the Rocky Point 
area. In the beginning they planted and 
cut sugar cane by hand, and burning 
the sugar cane was common practice.

Approximately 25 years ago, during 
severe drought, there was a desperate 
need for cheap stockfeed and sugar cane 
bales were supplied to feed starving 
cattle.  When rain finally fell, there 
were thousands of bales left on the 
farm that got wet. These were sold as 
mulch to avocado growers to use in their 
orchards.  Rocky Point Mulching was 
born. Since then, a co-operative of cane 
growers have benefited from the added 
income sugar cane mulch has provided. 
Many jobs have been created, and new 
technology has been adopted to bring 
the highest quality sugar cane mulch 
to the market. These days Rocky Point 
Mulching leads the way as the longest 
running brand. Three generations to be 
precise. We are Australia’s only family 
owned and operated sugar cane farm 
and mulch processing plant. Unlike 
competitors, our sugar cane mulch 
is not out sourced for production.

WE GROW IT. WE PACK IT. 
The range has expanded into more 
mulches, top quality potting mix, 
growing media and organic fertilisers. 
The purchase of national award 
winning Green Fingers, by the family’s 
grandchildren in 2011 was another 
step up. Green Fingers is now running 
from the same site as Rocky Point 
Mulching, and continues to innovate 
and expand, supplying the highest 

quality growing mixes to production 
nurseries, landscapers and the 
home gardener.  In January 2016, 
further investment in innovation and 
sustainability was implemented with 
the creation of Rocky Point Recycling, 
an environmentally conscious resource 
recovery initiative. Rocky Point Recycling 
collect end of life timber and turn it into 
something beautiful – a unique range 
of coloured, multi-purpose mulches.

With all of this said Rocky Point Mulching 
strives to grow gardeners and promote 
a healthy way of life. We are passionate 
about partnering gardeners with quality 
products to grow fresh healthy food 
and beautify this world for generations 
to come. With a sustainability focus, 
we continue to expand economic and 
employment opportunities to a growing 
community, adding value to those 
around us. We are intent on enjoying the 
journey, recovering usable resources 
and restoring one garden at a time.

KONDININ GROUP AND ABC RURAL
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About our cover
Introducing the new Oates DURAFLEX range of short- and long-handled 
garden tools to make gardening easier. With an UNBREAKABLE fl exible 
rubber connector that absorbs impact and shock. Other features include 
a hardened carbon steel powder-coated head with bamboo handle for 
strength and durability, PVC ergonomic grip for comfort and high 
visibility for safety, which also helps to avoid losing tools. Th ere are 10 
garden tools available in the Oates DURAFLEX range.

* In normal use # DuraFlex rubber connector is covered with a conditional 10-year warranty
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Welcome to the 
summer issue 
of Greenworld 

magazine, which marks 
the end of 2016 while 
looking forward to 2017. 
With so much change 
and uncertainty ahead in 
2017, plants, gardens and 
gardening will provide an 
oasis of calm in a troubled 
and often angry world. 
The research continues 
to flood in showing that 
trees, gardens and green 
space are hugely beneficial on many levels.

Even a small indoor garden can have 
a big impact. At the recent Therapeutic 
Landscapes Conference 
in Sydney, keynote 
speaker Dr Theresa Scott 
from the University of 
Queensland presented 
data showing that 
bringing plants and 
natural elements indoors 
in nursing homes helps 
make both the residents 
and staff happier and 
more satisfied with their 
environment. Read more 
about the conference and 
the positive therapeutic 
benefits of plants and 
gardens in the Australian 
Institute of Horticulture 
news on pages 23−24.

Industry association 
under review
Changes are not just happening on the world 
stage. Closer to home and our industry, the 
peak body, the Nursery and Garden Industry 
Association (NGIA), has been reviewing its 
structure over the past 10 months. The Structure 
Review Committee has presented its report to the 
NGIA board and is now seeking further input 
from members and stakeholders.

The committee, chaired by Gary Eyles, 
has recommended a move to a national 
structure with a focus on regional services 
(see our news story on page 5). This new 
approach would be achieved with a single 
governing board, a national structure and a 
regional delivery team to ensure services were 
delivered at local level. The recommendations 
were made after extensive industry 
consultation at meetings and through online 
surveys, along with a review of similar 
industry bodies around the world.

It is a comprehensive report that is available 
to download from the NGIA website. Read it, 
consider it and give the association your feedback.

Congratulations
The end of the year also 
delivers news of awards and 
presentations. We bring news 
industry awards in this issue 
(see News on pages 5−9). The 
AIH awards were presented at 
a gala dinner held during the 
recent International Society for 
Horticultural Science symposia 
held in Cairns.

The top award, the Golden 
Wattle, was presented this 
year to media personality 
Jane Edmanson. Jane, who is 
well known across the nation 
as a presenter on Gardening 
Australia on ABC TV, has also 

had a long career on radio 3AW in Victoria. 
Jane has announced that she will be stepping 
away from the microphone on December 10. 
Tune into her last show or listen online. Her 
help and kind advice to gardeners and her 
advocacy for the nursery industry are sure to 
be missed but we’ll continue to have her on 
our television screens on ABC TV on Friday 
evenings in 2017.

As more news of state nursery association 
awards filters in, we’ll keep you up to 
date through our regular e-newsletter and 
via social media. If you haven’t already 
discovered our Facebook page, do start 
following ‘Greenworld  
Magazine’, and if you are  
not on our email list for  
our newsletter do  
register via our website at  
www.greenworldmag.com.au. I

Jennifer Stackhouse
Editor

Research has shown that indoor plants and gardens in retirement and nursing homes have 
positive effect on well-being.

Gardening personality Jane Edmanson has 
received the Golden Wattle award from the AIH. 

http://www.greenworldmag.com.au/
mailto:jennifer@glenv.com.au
mailto:lauren.butler@glenv.com.au
mailto:rachael.blake@glenv.com.au
mailto:melissa.graydon@glenv.com.au
mailto:subs@glenv.com.au
http://www.greenworldmag.com.au/
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(Left to right) Gary Eyles from AT Eyles and Sons, NSW and Chairman of the nursery industry's Future Structure Committee with Deputy 
Chairman Glenn Fenton from Nationwide Trees, Vic and committee members Carl Heyne, Heyne's Wholesale Nursery, SA, and Gena Campbell, 
Redcliffe Garden Centre, Qld.

Briefings

Tenders for green research projects
Horticultural Innovation Australia Ltd is 
calling for tenders to undertake two green 
research projects: ‘Researching the benefits of 
green roofs across Australia’ and ‘Investigating 
the impact of green space on early childhood 
development’. The studies are planned to 
identify market opportunities for growers 
and increase community understanding of 
the scientific benefits of green roofs in the 
community and of green spaces in early 
childhood. The closing date for responses to 
the green roof project is January 30, 2017. The 
closing date for responses to the green spaces 
project is December 20.

Grow Me Instead seeks input
The steering committee for Grow Me Instead is 
seeking suggestions for alternative plants for a 
new edition of the Grow Me Instead booklet, 
which suggests safe planting alternatives for 
weeds. One group of weeds that is causing 
concern in bushland areas is cacti. The Grow 
Me Instead committee is hoping to find a 
garden alternative for prickly pear or other 
opuntioid cacti and welcomes suggestions from 
horticulturists and nurseries.

Baiting for soil-borne disease
A Nursery Paper explaining the use of 
baiting techniques to identify the presence 
of phytophthora (Phytophthora cinnamomi) 
was released by the Nursery and Garden 
Industry Association in October. The paper 
is the result of research by the Queensland 
Department of Agriculture and Fisheries 
and received nursery levy funding. Lupin is 
suggested as bait as this plant quickly shows 
signs of infection, is quick and easy to grow 
and is cheap and reliable. It can be used 
to monitor for phytophthora in water and 
growing media. A copy of the report can be 
downloaded from the NGIA website at  
www.ngia.com.au, which explains how to 
conduct baiting. It is recommended that a 
diagnostic laboratory confirm the presence  
of the disease.

Competition winners
Congratulations to the winners of our 
competition to win a copy of the new indoor 
plant book, Loose Leaf by Wona Bae: Anne 
Briggs, Toni Salter, Liane Morgan, David Brando 
and Charlotte Harrison. To find out more about 
this issue’s Win this! competition see page 39.

NGIA releases restructure plans
After 10 months of review and consultation, the 
NGI Future Structure Committee has handed 
down its 195-page report on the restructuring of 
the Nursery and Garden Industry Association. 
Nurseryman Gary Eyles chaired the committee.

The review was carried out against a background 
of declining membership and problems within 
some state bodies.

To consult with the nursery industry the 
committee held regional meetings and also 
distributed a survey to all stakeholders. They also 
considered the structure of similar national and 
international not-for-profit organisations.

In the report forward Gary Eyles said: “The 
survey developed and circulated by Down to 
Earth Research was invaluable to our process. The 
findings highlighted the good and bad parts of the 

current structure and gave us a platform to work 
on for the future.”

The committee has recommended that the NGI 
associations move to a national structure with a 
strong regional delivery team responsible for service 
delivery at a local level.

The committee has also recommended a single 
governing board, a national advisory council and 
a regional structure for service delivery. Further 
recommendations are one constitution, a board 
elected from general membership with two 
independent directors, one national fee structure 
and one strategic plan.

The full report titled The Nursery & Garden 
Industry Structure Review can be downloaded 
from the NGIA website. It is now open for 
stakeholder comment.

Bunnings announced opening of first store in UK
In February 2016 the Australian company 
Bunnings took over the UK-based DIY store 
Homebase for £340 million (around $560 
million). Homebase is the second largest DIY 
and gardening chain in the UK. 

Since the takeover the Australian company 
has been investing in transforming Homebase 
stores into Bunnings Warehouse stores. 

The first pilot store is set to open in 
February 2017 at Hertfordshire with what 
the UK and Ireland Managing Director for 
Bunnings Warehouse says is a wider product 
assortment than is currently found in UK 
DIY stores.

“The first Bunnings Warehouse pilot store 
will open in mid-February at our existing site 

in St. Albans Griffiths Way,” says company 
spokesperson Sarah Gordon. 

“As we announced earlier this year, we plan 
to open at least four pilot stores by the end 
of June 2017 as we continue to learn how to 
combine the best of the UK and Ireland with 
the best of Bunnings.

“In order for the work on the new store to 
start, the current Homebase store closed at 
the end of November but customers are still 
able to shop at the nearby St. Albans Hatfield 
Road store.”

Homebase has 265 stores, which Bunnings 
expects will take five years to convert to full 
Bunnings stores. The company also expects 
to build new stores in parts of the UK.

http://www.greenworldmag.com.au/
http://www.ngia.com.au/
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Awards to horticulturists announced
Th e Australian Institute of Horticulture 
presented its annual awards of excellence at a 
gala dinner in Cairns on November 24.

Th is year’s top award, the Golden Wattle, 
was presented to media personality Jane 
Edmanson. 

Jane, who was in Cairns for the 
presentation, announced she would be 
stepping down from presenting her long-
running talkback gardening show on radio 
3AW in Melbourne. Her fi nal show goes 
to air on December 10. Jane says she plans 
to continue to be a presenter on Gardening 
Australia on ABC TV in 2017.

Th e Silver Gum award is an award that 
recognises a member of the Institute or of 

the wider horticulture community, whose 
horticultural work has made a diff erence 
as an educator, through the promotion of 
Australian fl ora, through improvements to the 
industry or has made improvements to how 
we live by using horticulture as a tool, policy 
or strategy. 

Th is year’s recipient is Professor Roderick 
Drew MAIH, from Griffi  th University in 
Queensland, who was acknowledged for his 
important work in tropical fruits and also 
for his role as President of the International 
Society for Horticultural Science and his 
involvement in the organisation of the ISHS 
symposia in Cairns. He is also President 
of the Australian Society for Horticultural 

Science, a member of the International 
Society for Plant Biotechnology, a Registered 
Horticulturist with the Australian Institute of 
Horticulture and a Fellow of the Queensland 
Academy of Arts and Science.

Horticulturist of the Year was presented to 
Simon Leake from Sydney Environmental 
Soil Laboratories (SESL) in Sydney for his 
huge contribution to amenity horticulture 
and for his work in soil science.

Other award recipients included Paul 
Kirkpatrick, Estate Gardening, NSW, who 
received an Award of Excellence and Jack 
Hutchinson, Honeysuckle Garden Centre, 
NSW, who is BBM Student of the Year. More 
information can be found at www.aih.org.au.

New book on ginkgo seeks funding
Photographer Jianming (Jimmy) Shen 
from Hangzhou in China has written and 
illustrated an ebook about the ginkgo tree. 
Th e book, Ginkgo, Melody of Nature, is 
described as a photographic journey to the 
origin of ginkgo, East China, is bilingual 
(Chinese and English) and explores the 
folklore and wisdom associated with this 
ancient native and long-lived Chinese tree 
through photographs.

He is now seeking crowd funding to bring it 
to print and is seeking US$12,000. Since the 
launch on November 1, it has raised $2000. 
He is off ering perks of an ebook and 10 cards 
for $6 to backers.

Based in China and without access to Facebook, 
Twitter and YouTube, Jimmy is also hoping that 
others will spread his crowd-funding appeal.

To fund the book go to www.indiegogo.com/
projects/ginkgo-picture-book#/.

Organic food sector grows in Europe and US
The agricultural investment bank, Rabobank, 
has reported strong growth in the organic 
food sector in the northern hemisphere. 
The organic food industry in Western 
Europe and the US has been experiencing 
a prolonged period of high single-digit to 
low double-digit sales growth—and, on the 
back of ongoing health, food safety, and 
environmental and animal welfare concerns 
by consumers—Rabobank expects this trend 
to continue.

“Until 2025, organic food sales in Western 
Europe and the US are forecast to grow (CAGR) 
by 6.7 per cent and 7.6 per cent, which is 
roughly three times faster than overall food 
consumption growth,” says John David Roeg, 
Senior Consumer Foods Analyst at Rabobank.

“Food producers should increase their focus on 
organic, through new products and brands, or 
through the reformulation of existing products to 
help grow their top lines. Th is will also help them 
to position themselves as responsible businesses.”

Short-term growth in the US is somewhat 
higher, but a prolonged, much higher growth 
rate is unlikely, as the supply chain is currently 
not suffi  ciently established.

“Th e study looks in particular at the situation 
in Western Europe and the US,” said John, 
who said that the study hasn’t considered what’s 
happening in Asia and Australia.

“We know that organic is also growing in 
Australia (and China, Japan and South Korea), 
but took it out of our scope for now,” he added.

Jane Edmanson. Simon Leake.Prof. Rod Drew. Paul KIrkpatrick. Jack Hutchinson.

http://www.aih.org.au/
http://www.indiegogo.com/
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TECHNOLOGY

FLORISTRY

GARDEN FEATURES

Use the IPM ESSEN for your business 
success and benefit from its extremely high 
internationality and diverse market 
innovations. Some 1,600 exhibitors from 
49 nations offer you a comprehensive market 
overview, presenting new plant cultivations, 
innovative technology, sales-boosting 
floristic trends and target group-oriented 
marketing concepts for the POS. IPM ESSEN 
is the No. 1 in the green sector and the only 
trade fair to represent the entire value chain. 
It shows the key issues in the industry: 
tangible, comprehensible and viable for your 
business. We’ll see you in Essen.

The world’s leading trade fair for 
horticulture fosters success.

24 – 27 January

Partner country IPM ESSEN 2017:

www.ipm-essen.de

SOWING IDEAS, 
REAPING SUCCESS

Research scientist appointed to Neutrog
Australian-owned biological fertiliser 
manufacturer, Neutrog Australia, has recently 
appointed research scientist,  
Dr Uwe Stroeher, to head up its Research 
and Development team. Announcing 
his permanent appointment in Adelaide, 
Neutrog Managing Director Angus Irwin 
said Dr Stroeher’s background as a highly 
regarded scientist together with his expertise 
in molecular biology will allow Neutrog to 
continue to be at the forefront of 
biological fertiliser development.

“Innovation is central to Neutrog’s 
strategic agenda and by employing 
a research scientist with the right 
combination of knowledge, skills 
and curiosity, we will further 
strengthen our position as a leader 
in the development of biological 
fertilisers worldwide,” said Angus.

Dr Stroeher has consulted to the 
company for the past 10 years, 
initially during the concept stages 
of GOGO Juice (a liquid probiotic 
for soil). He has been involved in 
developing processes and technologies 

aimed at maximising the beneficial 
microbiology in Neutrog’s fertiliser products.

Recently he has been actively collaborating 
with the School of Chemical and Physical 
Sciences at Flinders University, in particular 
with clean technology, to examine the use 
of nanotechnology to enhance antibacterial 
compounds. Dr Stroeher has had an interest 
in soil microbiology and bioremediation for 
more than 10 years.

AILDM celebrates  
landscape design
The Australian Institute of Landscape Designers 
and Managers (AILDM) celebrated the design 
work of their members at the annual awards 
presentation in Melbourne. Winner of the coveted 
top award, the Allan Correy Award for Design 
Excellence, went to Steve Warner of Outhouse 
Design in Sydney. His design for a garden at 
the Royal Children’s Hospital in Sydney also 
received a Gold Award in the Pro Bono Landscape 
Design category. This year’s awards included new 
categories with the addition of awards for rooftop 
and balcony as well as rural landscape design. ➥

Balcony garden designer Richard Unsworth of Garden Life received 
a Silver Award for this stylish rooftop design at the AILDM awards.

Dr Uwe Stroeher joins Neutrog in SA.

http://www.greenworldmag.com.au/
http://www.ipm-essen.de/
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Briefi ngs

Iconic jacaranda falls in Sydney
A jacaranda that has stood in the main quadrangle 
in the main building of the University of Sydney 
for almost 80 years, collapsed in full fl ower in 
late October. Prof. E.G. Waterhouse planted 
the tree in 1928 and was also responsible for 
the design and planting of other gardens at the 
university during his tenure. Prof. Waterhouse 
was a linguistics professor at the university and 
also created the camellia garden at his home at 
Eryldene in the Sydney suburb of Gordon.
Dr Brett Summerell, Director of Science and 
Conservation at the Royal Botanic Garden Sydney 
has reported that ganoderma fungus lead to the 
decay that caused the death and collapse of the 
tree. Fungal decay caused by 
ganoderma can occur in jacaranda 
limbs where it can be treated 
by removing the 
aff ected limb, but 
when the decay 
aff ects the base 
of the trunk as 
occurred in the 
Sydney University specimen, 
treatment is not possible. Cuttings from the tree 
that were taken in 2014 will be used to replant 
the tree. Ganoderma is a common disease of trees 
including jacaranda.

Grafted Wollemi pine success
Dr Jason Smith (@forestpathology), Associate 
Professor Forest Pathology at the University of 
Florida, tweeted that he has successfully grafted 
a Wollemi pine (Wollemia nobilis) on to Agathis 
robusta to protect it from potential infection by 
Phytophthora cinnamomi. Th e graft was made fi ve 
years ago and the specimen is growing strongly.

Warners named Supplier of the Year
Warners Nursery in Victoria has been named 
2016 Supplier of the Year at the Landscaping 
Victoria Industry Awards. Th e award is voted 
directly by landscapers. Formation Landscapes 
was named Landscaper of the Year.

Leading organic supplier takes to 
the screen
Eco-organic Garden is using Fabian Capomolla 
aka Th e Hungry Gardener to spread the word 
about organic gardening. Fabian has starred in 
three online productions called ‘You are what 
you eat’. In the series he has shown how to 
prepare soil, plant and get edible crops growing 
in a small backyard.

ganoderma can occur in jacaranda 
limbs where it can be treated 

NGISA demands the 
release of ‘Cousin It’
NGISA has made a submission to Biosecurity 
SA to have the popular native casuarina 
‘Cousin It’ withdrawn from the South 
Australian list of plants banned from sale. 
Th e ornamental form of casuarina along with 
other dwarf and prostrate forms of Casuarina 
glauca cannot be sold in South Australia as 
the declared plant list includes all forms of 
swamp oak (C. glauca). ‘Cousin It’ is a popular 
evergreen landscape plant in other parts of 
Australia where it is seen as a grafted weeping 
standard or used to trail over walls.

National Blueberry Day to celebrate garden RELEAF
March 19, 2017 is the date to celebrate 
gardening in the nation’s garden centres and 
raise funds for the charity beyondblue. Th e 
date has been set aside for garden RELEAF to 
put the spotlight on the benefi ts of plants and 
gardens and how they enrich our lives.

Th e theme for 2017 is ‘Something Blue’. 
Blueberries are fi rmly on the agenda for their 
health benefi ts as a superfood that anyone can 
grow in their garden. To celebrate, GCA has 
proclaimed garden RELEAF day as National 
Blueberry Day. Gardening celebrities across 
Australia will be helping to promote the 
event and the benefi ts of gardening as will 
nutritionist Dr Joanna McMillan.

Garden RELEAF raised $70,000 in 
2015 and again in 2016 from events 
and promotions held in garden centres 
across Australia. Organiser Leigh Siebler 

is hoping for an equally good result in 
2017 GCA has also launched a new logo 
for garden RELEAF. Garden centres that 
wish to participate in garden RELEAF 
contact GCA Manager Leigh Siebler on 
leigh.siebler@bigpond.com or 0409 889 779.

Interior plantscaping conference for 2017
Tickets are now on sale for the Interior 
Plantscape Association’s 2017 conference 
titled ‘Connect/Discover/Th rive – Inspiring 
a Growing Industry’. Th e conference will be 
held March 2–3 in Melbourne. Th e theme 
Connect/Discover/Th rive aims to increase 
the profi le of the interior 
plantscape industry and 
bring delegates together 
to create valuable 
connections in a forum 
to learn, discover and 
network. With speakers 
from around the globe, 
the conference will 
explore innovative ideas 
in industry and design 
trends, present the latest 
scientifi c research, provide 
up-to-date business 
strategies and delve into 

marketing and the role of social media for 
business growth.

Keynote speaker is Kathy Fediw, interior 
plantscape consultant from Texas, USA, who 
will discuss design, pricing strategies and how 
to recruit top employees. Also speaking is 

pest and disease expert Denis 
Crawford, who will discuss 
pest management for interior 
spaces, and Phil Edwards 
from Coolth.inc, the cutting 
edge green wall and living 
architecture business. Phil will 
discuss green wall systems. 
Th e venue is Melbourne’s 
historic Rendezvous Hotel 
and the conference will 
include a display of the 
latest products. For the full 
program and bookings visit 
www.interiorplantscape.asn.au.

GCA has proclaimed garden RELEAF day on March 19, 2017 as 
National Blueberry Day.

Phil Edwards from Coolth.inc.

mailto:leigh.siebler@bigpond.com
http://www.interiorplantscape.asn.au/
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THE ORIGINAL

ORGANIC SEAWEED

Complete Garden
Health Treatment.
Safe On All Plants
Including Natives.

www.seasol.com.auORGANIC SEAWEED

Don’t just
water your garden,

Seasol your 
garden!
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SA announces nursery industry awards
Th e Nursery and Garden Industry Association South Australia (NGISA) 
announced its Awards of Excellence at a dinner function held on November 
25. Awards were presented to the following businesses and people.
Retail Garden Centre of the Year 
Barossa Nursery, Nuriootpa and Garden 
Grove Supplies, Golden Grove

Hardware Garden Centre of the Year 
Barrow & Bench Mitre 10, Malvern

Production Nursery of the Year 
Poplar Grove Wholesale Nursery, 
Sellicks Beach

Allied Trader of the Year 
Brunnings Garden Products

SA Young Leader of the Year 
Hayley Whitehorn from Poplar Grove 
Wholesale Nursery

Apprentice/Trainee of the Year 
Sam Bykow from Newman’s Garden Centre, Tea Tree Gully

Rocky Point Mulching awarded 
Farmer of the Year
Th e Keith family who are cane farmers and own Queensland-based 
sugarcane mulch producer, Rocky Point Mulching, were given the award as 
Farmer of the Year. Th e announcement was made at Parliament House in 
Canberra in November. Th e company wants to position itself as a leader in 
sustainable practices with its focus on sustainability, renewable resources and 
recovery development.

Starting out as humble sugarcane farmers in 1949, the Keith family’s 
diversifi ed farming practices include the production of organic, recycled 
garden mulch. Today 13 members of the family work in the business.

Bagging sugarcane as mulch has replaced the previous practice of burning 
the leaf. Mulching the leaf reduces the impact on the environment and 
increases the value of the crop, which benefi ts local cane growers in the 
northern Gold Coast, northern New South Wales and in the Bundaberg/Isis 
region. It adds signifi cantly to the viability of the sugarcane farming industry, 
with more than a million bags of mulch produced and sold annually.

Th e Australian Farmer of the Year award recognises the farmer who has 
stood above their peers in the fi eld of agriculture. Th e Australian Farmer of the 
Year is awarded to those farming individuals and families who demonstrate 
innovation, professionalism and a determination to succeed and they show a 
strong contribution to the overall success of agriculture in Australia.

Daniel and Erica Bartsch, Barossa Nursery.

Hayley Whitehorn, Garden Grove.

The extended Keith family from Rocky Point Mulching in Queensland with the Farmer of the Year award.

http://www.greenworldmag.com.au/
http://www.seasol.com.au/
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Tap into an international 
audience at spoga+gafa
For many exhibitors the three-day spoga+gafa trade show at Cologne, Germany in September not only provides an 
opportunity to showcase and view new products; it is also a forum for global networking. Rachael Blake was there for 
Greenworld and caught up with exhibitors from around the world including Australia.

Events

With 39,000 visitors from 106 
countries and more than 2000 
exhibitors representing 59 countries, 

the networking opportunities at the annual 
spoga+gafa show are immense. It’s also an 
opportunity to pick up on trends and be the 
fi rst to discover global innovations.

Held at the end of the northern hemisphere 
summer, it is also a beautiful time to be in 
Germany to enjoy long, sunny, warm days.

Exhibits focus on all aspects of outdoor living 
from leisure to gardening, with furniture, 
containers, plants, playground and camping 
equipment, sheds and decorative ware.

Barbecues are always a big focus of the show 
with organisers claiming spoga has the largest 
trade show display in the world. Th e barbecue 
display occupies a hall that spills out onto an 
outdoor area fi lled with exhibitors operating 
their wares. Needless to say, the barbecue hall 
is one of the busiest, with throngs of people 
moving through who are attracted by the 
inviting aromas.

Spread over 225,000 square metres and 
occupying nine halls in the vast Koelnmesse, 
this is a show you should allocate at least a day, 
if not two or three, to thoroughly explore.

What impresses about spoga, apart from the 

sheer scale of the event, is the high level of 
professionalism from the exhibitors and those 
manning the stands. All are well versed in their 
products and highly approachable. Most speak 
English fl uently, with signage and information 
available in several languages making it easy to 
get around and to make good contacts.

Australian exhibitors
Th ere were plenty of Australians at this year’s show 
with exhibitors, buyers and observers among the 
crowd. Th is year saw 11 exhibitors from Australia 
(see 'Australian exhibitors at spoga+gafa' page 11). 
As well, many of the major international exhibitors 
including Elho, Gardman and Hozelock, that are 
well known to Australian consumers with their 
brands retailing here, had stands.

Australian exhibitors included two in the 
barbecue hall with Beefeater and Amalfi , both 
old hands at spoga. Th is year marks its fourth 
for Amalfi  showing their range of wood-fi red 
pizza ovens to the international market. With a 
constant off ering of pizzas hot out of the oven, 
there was no shortage of interest in their ovens. 
As well as tempting buyers with their pizzas, 

their stand focused on in-store promotional 
material including fl ue wraps, full-colour 

imaging on boxes and door signage.
Also in the barbecuing arena was ‘Everdure 

by Heston Blumenthal’, who were launching 
their range of stylish electric ignition charcoal 
barbecues. Hard at work on the barbecues 

were chefs from Blumenthal’s 
celebrated Fat Duck restaurant 
and Executive Chef Bart 
Beek, who 
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conducted food demonstrations. During the 
demonstrations Bart shared plenty of cooking tips 
with visitors, and his food was delicious.

Australian company Vegepod was a fi rst-
time exhibitor at spoga. Th e Sydney-based 
manufacturer of raised vegetable beds and 
accessories showcased their range of self-
watering, covered Vegepods, available with 
stands and now with casters.

Matt Harris and Simon Holloway from 
Vegepod, who were manning their stand, said 
they were pleased with the event. “Our presence 
at the show backed up the expansion of our 
business into international territory,” said 
Simon. “Being at spoga+gafa made our Vegepod 
products and brand visible to a global market.”

Th eir stand was easy to fi nd as it included 
signage located high above the stand giving the 
brand visibility from many diff erent vantage 
points. Th ey have rebooked for 2017.

Trends
As well as catching up with customers and 
suppliers, spoga also keeps the world informed 
about what’s new and trending in outdoor living.

Bringing nature into the backyard is a hot 
trend right round the world and one that 
continues to gain momentum. Th e busiest 
display stands were those that featured insect 
hotels (homes for insects such as native bees), 
wild bird products and wildfl ower seeds.

Many exhibitors also focused on products for 
small urban gardens, balconies and courtyards 
and especially those that make gardening 
and enjoying backyards of any scale more 
enjoyable. Outdoor and patio lights, lightweight 
furnishings and containers along with vertical 
garden systems were all on show. Vertical garden 
standouts were the SkALE Greenwall System 
from Greenwall Solutions, and a pot-less plant 
display by Artevasi Wonderwall from Portugal.

In keeping with bringing nature into urban 
areas, natural fi nishes, textures and soft lines 
were very much in evidence for outdoor 
furniture, containers and other decorative items.

Neutrals and pastels with splashes of lime green 
to catch the eye predominated. While white and 
grey planters remain the top sellers, carefully 
arranged displays showed it’s important to mix in 
seasonal colours to draw attention, keep on trend 
and create visually appealing displays.

Faux is the new black. Leading planter 
manufacturers showcased their latest products 
and natural-look fi nishes were highlights on 
many of the stands. Capi, Lechuza and Elho’s 
products particularly caught the eye. Th e quality 
and appearance of these natural-look products is 
getting better. Th ey look real and the lightweight 
characteristics make shipping, installation and 
design easier. Finishes included concrete, ➥ 

Australian exhibitors 
at spoga+gafa 2016
ABSCO Industries
Amalfi  Woodfi red Ovens
Beefeater
Endurashed
Everdure
Globel Industries 
Golden Delta Australia
Good Living Global
Greenwall Solutions
Osmen Design
Vegepod

Cologne in Germany is the picturesque setting for the annual trade fair spoga+gafa.

http://www.greenworldmag.com.au/
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stone and slate looks. Th ese quality planters look 
like the real thing and come in an array of shapes 
and sizes. 

Capi had a beautifully styled and curated stand, 
which included the Tutch range. Th is range looks 
like natural stone and, when placed next to its 
heavier match, the only way to tell the two apart 
was by the distinctive orange interior of the faux 
stone pot. Th e Elho stand was also a must-see not 
only for their vast range, but their use of visual 
merchandising concepts. It was easy to get caught 
up in the energy of this well-known brand. Th e 
Elho Allure range provides a stylish and quality 
fi nish in a blend of synthetics and wood fi bre. For 
availability information about either the Elho or 

Capi ranges in Australia contact European Trade 
Network directly at info@etn.com.au

Lechuza showcased the CANTO colour cube 
and column planters. Th ese sub-irrigated, 
lightweight, high-quality plastic planters had a 
natural stone look.

Another trend in planter design was the use 
of horizontal ribs in varying thicknesses (from 
very fi ne, subtle lines to the more obvious) that 
appeared in many of the exhibitors’ collections, 
particularly in grey tones. Other trends revealed in 
the spoga displays were grow-your-own, attracting 
wildlife to the garden and bringing comfort to 
outdoor living including the fun ZigZac air-
fi lled chill bag, which was displayed with lively 

demonstrations. Th ere were plenty of sculptural 
plants, especially trees, in containers. Th ese were 
either shaped by pruning or selected for their 
naturally sculptural shapes, such as palms.

Next year
Spoga+gafa is on September 3−5, 2017 and 
bookings are already open for stands. Spoga’s 
representative in Australia, Bettina Harlos from 
Fairlab Exhibition Management, says it is very 
easy and aff ordable to exhibit at spoga+gafa with 
12-square-metre stands available for around 
€3380 (A$4890). Th e price includes space rental, 
catalogue entries, visitor promotion package 
and mandatory fees. Bettina urges would-be 
exhibitors to use the online stand space calculator 
on the spoga+gafa website to work out a budget.

Australian companies shouldn’t be concerned 
about holding an event in Europe says Bettina. 
“Fairlab Exhibition Management is your partner 
to organise your trade fair participation,” she 
says and urges anyone who is interested in 
visiting the show or exhibiting to contact her on 
(03) 5332 2823 or info@koelnmesse.com.au. 
For more information about spoga+gafa or 
to use the online stand space calculator, visit 
www.spogagafa.com.  I

Events

1  Greenwall Solutions founder Edward Warburton and team 
members Melanie Hahn and Laura McCaul.

2 Martin Ward, Senior Product Manager for Hozelock.
3 Sculptured trees on show at spoga+gafa.
4 Matt Harris and Simon Holloway of Vegepod.
5 Capi Europe stand.
6 Amalfi  Woodfi red Pizza Ovens.
7  Vegepod's raised, self-watering vegetable beds received lots of 

interest for this fi rst time exhibitor from Australia.
8 Elho Allure range.
9 Insect hotels were popular at spoga+gafa.
10 Everdure by Heston Blumenthal was launched at spoga+gafa.
11 Artevasi Wonderwall.
12  ZigZac launch their new air fi lled chill bags. 12

http://www.greenworldmag.com.au/
mailto:info@etn.com.au
mailto:info@koelnmesse.com.au
http://www.spogagafa.com/
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What’s ahead for 2017
As the pace of life gets faster, pause and start off the new year with a list of horticultural highlights for 2017. Slot them in the 
diary now or begin planning your next trip to check out events being held interstate or overseas.

On the Australian calendar, top events include garden shows 
such as the Melbourne Flower and Garden Show, which is 
used to launch new products and display new design ideas 

and trends, and the Nambour Garden Show a long-running annual 
event in July in Queensland.

If you have time to travel, note dates for leading garden shows 
in the UK, such as the Chelsea Flower Show (May) and Hampton 
Court Garden Show (July). For trade shows it is hard to go past IPM 
at Essen in Germany (January), spoga+gafa in Cologne in Germany 
(September), Glee in Birmingham in the UK (September) and the 
Independent Garden Center Show trade exhibition and conference in 

Chicago (August), all of which provide ideas for new products, garden 
trends and keep you up-to-date with whichever strand of horticulture 
you pursue.

You’ll fi nd the details for these events and more in the calendar below. 
To keep abreast with what’s happening at these leading events, log on to 
their websites and sign up for updates and newsletters, or follow the event 
on social media such as Twitter.

If there are events you’d recommend to your colleagues, which aren’t on 
this list, pass them on and we’ll add them to our website listing and to the 
regular diary at the back of each issue of Greenworld. Simply email events 
and listings to jennifer@glenv.com.au.

Calendar of 2017 horticultural events

January

1–15   Planting Dreams: Shaping Australian Gardens (opened September 3, 
2016), State Library of New South Wales, Sydney, NSW; 
www.sl.nsw.gov.au (exhibitions)

24–27   IPM, Essen, Germany; www.ipm-essen.de/world-trade-fair/

February

18–21   AGHA Gift Fair, Sydney Showground, Sydney Olympic Park, Sydney, NSW; 
www.agha.com.au/hagf/events/

March

6–8   Green Cities 2017 Annual Conference co-hosted by the Green Building 
Council of Australia and Property Council of Australia, Sydney, NSW; 
www.greencities.org.au

11–12   Ipswich Plant Expo, Ipswich Turf Club, Bundamba, Qld; 
www.plantexpo.com.au

19   Garden RELEAF, National Garden Centres Australia promotion, Australia-
wide at participating garden centres; www.gardenreleaf.com.au or 
leigh.siebler@bigpond.com

29–Apr2   Melbourne International Flower & Garden Show, Royal Exhibition Building 
and Carlton Gardens, Melbourne, Vic; www.melbfl owershow.com.au

April

6–May5   China Luoyang Peony Festival, a month-long festival celebrating the 
peony, Luoyang, Henan, China; gardentravelhub.com/tours/china-
louyang-peony-cultural-festival

8–9   Collectors’ Plant Fair, Hawkesbury Race Club, Clarendon, NSW; 
www.collectorsplantfair.com

21–Nov2   International Garden Festival, Domaine de Chaumont-sur-Loire, France; 
www.domaine-chaumont.fr

22–23   Gardening & Plant Expo, Tesselaar Gardens, Silvan, Vic; 
www.gardeningandplantsexpo.com.au

27–30   Perth Garden Festival, McCallum Park, Victoria Park, Perth, WA; 
perthgardenfestival.com.au

May
1–4   International Symposium on Wild Flowers and Native Ornamental Plants, 

Ramsar, International Republic of Iran; wildfl owers2017.com

9–11   National Hardware Show, North and Central Halls, Las Vegas Convention 
Center, Las Vegas, USA; www.nationalhardwareshow.com

16–18   Ozwater ’17, Australia’s International Water Conference and Trade 
Exhibition, International Convention Centre, Sydney, NSW; 
www.ozwater.org

23–27   Chelsea Flower Show, Royal Hospital Chelsea Gardens, London, UK; 
www.rhs.org.uk (shows & events)

24–Jun10  ‘In the Footsteps of the Plant Hunters – Tour to Yunnan, China’ with 
Angus Stewart; www.opulentjourney.com.au

June
7–11   Chatsworth Flower Show, Chatsworth, UK; www.rhs.org.uk 

(shows & events)

25–29   International Symposium on Smart Horticulture for Sustainable Cities, 
Perth; www.globalhort.org/news-events/events

July
4–9   RHS Hampton Court Palace Flower Show, Hampton Court Palace, UK; 

www.rhs.org.uk (shows & events)

7–9   Queensland Garden Expo, Nambour Showgrounds, Qld; 
www.qldgardenexpo.com.au

August
5–9   Melbourne Gift Fair 2017, Melbourne Showgrounds and Melbourne 

Convention & Exhibition Centre, Melbourne, Vic; 
www.agha.com.au/hagf/

15–17   Independent Garden Center Show, Navy Pier, Chicago, Illinois, USA; 
www.igcshow.com

September
3   Botanical Bazaar, Nerang, Qld; 

www.botanicalbazaar.com.au

mailto:jennifer@glenv.com.au
http://www.sl.nsw.gov.au/
http://www.ipm-essen.de/world-trade-fair/
http://www.agha.com.au/hagf/events/
http://www.greencities.org.au/
http://www.plantexpo.com.au/
http://www.gardenreleaf.com.au/
mailto:leigh.siebler@bigpond.com
http://www.melbflowershow.com.au/
http://gardentravelhub.com/tours/china-
http://www.collectorsplantfair.com/
http://www.domaine-chaumont.fr/
http://www.gardeningandplantsexpo.com.au/
http://perthgardenfestival.com.au/
http://wildflowers2017.com/
http://www.nationalhardwareshow.com/
http://www.ozwater.org/
http://www.rhs.org.uk/
http://www.opulentjourney.com.au/
http://www.rhs.org.uk/
http://www.globalhort.org/news-events/events
http://www.rhs.org.uk/
http://www.qldgardenexpo.com.au/
http://www.agha.com.au/hagf/
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http://www.botanicalbazaar.com.au/
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Auction if not sold prior
Date To Be Set

176 Terry Road Theresa Park NSW

Camellia Park Nursery - Amazing Opportunity

Cathy 0407 419 615 Garry 0418 545 323

Inspections by Appointment

Set on 8.5 acres bordering one of the fastest growing areas in
Australia with 120 families moving in each week & projected
to grow to 212,000 people over the next 20 years representing
a huge opportunity for a local nursery.
A water licence, several greenhouses, stock plus an
enormous amount of equipment is included along with a 3 b/r
dwelling with granny flat. Call for further information.

Dot Commercial Summer 2016.indd   1 15/11/16   3:46 PM

List of days
Use this handy guide to plan activities, plant displays or social media posts 
to celebrate or mark special events throughout 2017. For more dates see 
www.un.org. 2017 is the Year of the Rooster on the Chinese calendar and 
is also the International Year of Sustainable Tourism for Development.

January
1  New Year’s Day
26  Australia Day
28   Chinese New Year

February
4   World Cancer Day
14   Valentine’s Day

March
1   First day of autumn
3   World Wildlife Day
8    International Women’s 

Day
17  St Patrick’s Day
20  International Day of 

Happiness, Autumnal 
equinox

21  International Day 
of Forests, World 
Harmony Day

22  World Water Day
23  Autumn equinox

April
7  World Health Day

14  Good Friday
16  Easter Sunday
25   Anzac Day

May
1   May Day
14   Mother’s Day
15   International Family 

Day

June
1   First day of winter
5   World Environment 

Day
12   Queen's Birthday 

(except Qld, WA)
21   Winter solstice

July
2   Start of NAIDOC Week
18   Nelson Mandela 

International Day

August
1   Wattle Day, Horses 

Birthday

25   Daffodil Day

September
1   First day of spring
3   Father’s Day
23    Spring (vernal) equinox
25   Queen’s Birthday (WA)

October
2   Queen’s Birthday (Qld)
19   Diwali/Deepavali
31   Halloween

November
7   Melbourne Cup Day
11   Remembrance Day

December
1   First day of summer
5   World Soil Day
22   Summer solstice
24   Christmas Eve
25   Christmas Day
26   Boxing Day
31   New Year’s Eve

September cont..
3–5   Spoga+Gafa, the garden trade fair, Cologne, Germany; 

www.spogagafa.com

8–9   2017 American Horticultural Therapy Association Annual Conference, 
Burlington, Vermont, US; www.ahta.org

11–13   GLEE, NEC, Birmingham, UK; www.gleebirmingham.com

15–24   Toowoomba Carnival of Flowers (fl oral parade September 16), 
Toowoomba, Qld; www.tcof.com.au

16–Oct15   Floriade, Commonwealth Park, Canberra, ACT; 
www.fl oriadeaustralia.com

17–22   International Garden Centre Congress 2017, Niagara Falls, Ontario, 
Canada; www.igcacanada2017.ca

30–Oct8   Leura Gardens Festival, Leura, NSW; www.leuragardensfestival.com

October
13   Therapeutic Landscapes Conference, Adelaide, SA; 

www.communitywebs.org/htsa

14–29   Mayfi eld Garden Spring Festival, Mayfi eld Garden, Oberon, NSW; 
www.mayfi eldgarden.com.au

27–29   Australian Garden History Society annual conference, Hamilton, New 
Zealand; www.gardenhistorysociety.org.au

November
8–23   ‘Autumn and the Art of the Japanese Garden’, a garden tour to Japan 

with Jim Fogarty, ASA Cultural Tours; www.asatours.com.au

December
5–7   Paysalia Lyon, Landscape, Garden and Sport Exhibition, Lyon, France; 

eventegg.com/paysalia-lyon/

Creative displays by Capi Europe at spoga+gafa.
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Web business strategy is simple: 
embrace ‘content marketing’. 
Content marketing enables you to 

claim your patch of space on the web. A simple 
example would be for a native plant nursery to 
engage in the following strategy:

Every week – on a separate but linked page 
to your website, say your blog page – the 
nursery provides stories on its featured plants 
for the month. Divide this into four stories, 
one a week most months. Each story (blog) 
must be 250 to 300 words long with pictures, 
videos or artist impressions to support the 
copy and add colour. If the varieties selected 
are available on your website then tag them 
with a hyperlink. (Set up a Wordpress site on 
a subdomain to do this.)

Link each week’s blog to the previous week’s 
blog, but under no circumstances use the same 
exact sentences or phrases from your website. 
Duplicate copy will gain you a penalty from 
Google. As well, post snippets from your 
blog onto Facebook, Twitter and then on 
other social media sites such as Pinterest and 
Instagram. Add more pictures and images, 
tagging them to your website as well. Do extra 
posts on social media, refer to your website 
and tag all references.

Recently I saw content marketing given a 
well-defined description: “Content marketing 
is a strategic marketing approach focused on 
creating and distributing valuable, relevant 
and consistent content to attract and retain 
a clearly defined audience – and ultimately 

Creating content that informs and sells
Imagine your customers looking forward to receiving material and information from you then actually spending time 
absorbing it. You will become their reference point and the trusted place of purchase. Michael Nelthorpe explains why 
content marketing is the new way to make social media work.

Social Media

Content tips
Content is the key to driving 
inbound enquiry and sales.

1.   PPC: ‘Pay per click’ simply 
doesn’t work without good 
content.

2.   PR: Talking to your customers 
about their interests – not your 
business.

3.   SEO: The reward from Search 
Engine Optimisation (SEO) is 
a higher search engine ranking 
where good content is provided.

Use images that stir a gardener’s imagination to create content that sells. This appealing black-leafed chilli is ‘Black Pearl’, 
displayed here with variegated applemint and thyme.
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to drive profitable customer action”. (Source: 
www.contentmarketing.com)

Using content marketing well enables you, 
the business owner, to change or enhance 
customer behaviour. It’s about regularly and 
consistently creating and managing relevant 
and valuable content, with the express purpose 
of actually ‘owning’ the media you’re using, not 
just paying for or ‘renting’ space. Ensure an 
ongoing content strategy before commencing a 
social media strategy.

Content marketing is an art form. It is 
the ability to communicate directly with 
your customers without the ‘hard sell’. 
It’s delivering information that lifts your 
customer’s awareness as opposed to simply 
putting an image and a few words in front 
of them as is done in traditional advertising. 
Good content creates an informed 
marketplace where traditional advertising 
triggers knowledge already gained through 
exposure to content marketing. The reward 
for this is consumer ‘trust’ and ultimately 
loyalty – and purchases!

Effective content marketing means you 
can ‘own’ your patch of cyberspace. Your 
Google ranking will improve and ultimately 
your business is seen as a valuable source of 
information with products to back that up. 
This means a much healthier bottom line. Get 
an expert to do it for you or do it yourself, 
but start blogging, tweeting, Facebooking 
and Pinning now. Own your space, it’s really 
worth it.
Michael Nelthorpe is Marketing Director for 
The Marketing and Branding Company and is 
based in Melbourne.  I

Social Media

Content ideas for 
garden centres
Today, marketing isn’t possible without 
excellent content and it must be an 
integral component, not something 
separate. Garden centres have a wealth of 
material to work with but copy must be 
original or credited to its source.

A 12-month calendar of gardening 
tasks is always a good start, but be really 
original. Pick items that are popular such 
as citrus, herbs or vegetables. Feature 
those items you know are trending.

Show shrubs, trees and bedding 
plants currently in flower or soon to 
bloom. Use great shots but always get 
permission to use them. Creativity and 
imagination will be rewarded.

Google ranking
This year Google again updated its algorithms 
to achieve a higher accuracy for searchers 
genuinely seeking out information. The 
Google search engine is now more sensitive 
to detecting trickery, including false links, 
duplicate copy and online manipulation.

Google penalises websites with 
dubious links to unrelated sites or so 
called web-farms. Two to five years ago 
less scrupulous SEO (Search Engine 

Optimisation) companies used these 
tactics to gain instant prominence. Many 
website owners don’t even know that 
their sites are back-linked, with other 
websites linking to their site.

If your website hasn’t been overhauled or 
checked in the past year you may have these 
unwanted links that Google now has the 
ability to detect. If so, you will lose ranking 
until the dubious links are removed.

http://www.greenworldmag.com.au/
http://www.contentmarketing.com/
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I have just had the privilege to attend not 
only the IGCA Congress in Switzerland 
in late August but the pre-congress tour 

as well. I have attended IGCA Congresses in 
Germany, the UK, US, Norway, Ireland and 
the Czech Republic and all have proved to be 
wonderful learning experiences that introduced 
me to lifetime friends from around the world. 
Switzerland was no exception.

Sightseeing start
Erwin Meier Junior from Meier Garden Centre 
in Dürnten (www.meier-ag.ch) was the host 
for the pre-congress tour. Erwin is the fourth 
generation to run this family business, which 
began in 1894 and is considered by many to be 
the best garden centre in the world.

The tour took us from Verbania in northern Italy 
through the beautiful Italian lakes on the border 
of Italy and Switzerland. This is a scenic part of the 
world with Lake Maggiore, Lake Lugano and Lake 
Como. The views were extraordinary and each day 
was better than the one before.

The last night of our three-day tour was spent 
at the splendid Grand Hotel Kronenhof at 
Pontresina, set among majestic mountains near 
St Moritz. A train journey from Pontresina via 
Samedan and on to Zurich completed the tour.

Garden centres in Switzerland
IGCA congresses are always on the move as 
the group visit garden centres and tourist 
attractions in different parts of the host country. 
For the Swiss experience we were based at the 
Renaissance Zurich Tower Hotel. A meet and 
greet on the first evening introduced delegates 
and made us feel welcome before we headed off 
the next day for our five-day tour. The theme 
for this congress was ‘Fascinating Variety’.

Most of the centres we visited were managed and 
run by family owners but offered a huge variety. 
Some centres were vast, employing up to 180 
people while others were a lot smaller with just 13 
staff but an equally professional approach. Many 
were well established, some more than 100 years 
old, while others were new or newly refurbished.

All presented a comprehensive range of 
plants including seasonal flowers, year-round 
shrubs and woody plants and trees. Some 

centres specialised while others also included 
entertainment to bring in customers.

Garten Centre Zulauf (www.zulaufquelle.ch/) 
at Schinznach-Dorf did both with a speciality 
bonsai centre and a tourist attraction. The bonsai 
centre is the largest in Switzerland with many rare 
and very large specimens. The bonsais were large, 
some with staggering price tags (I spotted some 
for 8000 Swiss francs or about A$10,500). This 
same centre had a steam train tourist attraction, 

known as The Tree Nursery Railway, which runs 
through the site on 4km of track. In winter it 
becomes the Polar Express. The centre is open on 
Sundays purely for the steam train attraction.

The Zulauf garden centre enhances the shopping 
experience with an oasis of plants and maintains 
a wide product range including advanced plants. 
There’s also a restaurant. Nothing stands still as 
sales presentations change constantly and new 
events are added to their program.

International Garden Centre 
Association Congress 2016 report
Estelle Cornell from Allora Gardens Nursery in Darwin was one of the Australian contingent to the IGCA Congress in 
Switzerland. She reports on her experience and says it was an action-packed week with lots of time to network as the 
organising committee succeeded in presenting the best of Switzerland’s garden centres, regions and its inhabitants.

Garden Centres of Australia News

Unforgettable experiences
Although the IGCA Congress is all about visiting garden centres, extra places on the tour 
turned the five-day tour into an unforgettable experience. There was something new every 
day from tasting chocolate at Aeschbach’s World of Chocolate in Root (a village near 
Lucerne) and learning about the process involved in making Swiss chocolate to travelling 
through the magnificent alpine peaks on the Golden Express.

One experience though that stood out was the visit to Schloss-Lenzburg, a highlight 
in the history of Swiss-fortified castles. The castle is one of Switzerland’s oldest and most 
significant fortresses and is beautifully tended and presented. As we climbed the hill 
towards the castle we were welcomed with the sound of live trumpets. It was unforgettable.

The indoor plant sections seem neglected in many European garden centres. Here is an example of a well-stocked indoor 
plant display at Meiers in Dürnten (www.meier-ag.ch). Photo credit Erwin Meier-Honegger

http://www.meier-ag.ch/
http://www.zulaufquelle.ch/
http://www.meier-ag.ch/
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GROW THE BEST & FRESH 
HEIRLOOMS THIS SEASON

Over the years, many vegetables have been bred for better shipping, higher yields and a longer shelf life. Heirloom vegetables  
however,  have been grown and selected for generations, based on their flavour or variety. This gives them a higher nutritional value 

which makes them perfect for a happy, healthy family. You are what you eat. It’s as simple as that. Whether you prefer vegetables 
turned into a juice, roasted, steamed or eaten fresh, you can’t go past the nutritional value, flavour and the exquisite colour palette  

of Diggers heirloom vegetables. Give them a go today and share the benefits with your family, friends and customers.

BEETROOT MIX
Use heirloom Beets for multi 

coloured salad and sweet 
flavoured roasts

KALE
Power packed Tuscan Kale is 
full of antioxidants, as well as 
being beautifully ornamental

GARLIC
Try Early Purple Garlic for 

easy growing and big  
flavoursome cloves

PAK CHOY
Quick growing & versatile 

Pak Choy is a must have for 
backyard gardeners

Stock availiblity may vary between states. For orders and availability contact your local 
United Nurseries, Benara Nurseries or Pohlmans Nursery.

While the steam train at Zulauf was 
completely outside the square, each garden 
centre on the tour had its own successful 
calendar of customer events, whether it is a 
butterfl y house set up in the summertime, 
spring shows and festivals, a Formula 1 exhibit 
with images of legendary Swiss racing driver 
Jo Siff ert and antique cars, rose shows, popular 
gardening courses, in-house skating and major 
Christmas markets.

Each of the centres reported that focusing on 
customer needs, strengthening digital strategies, 
launching new websites, using Facebook and 
enabling virtual tours by means of Google were 
vital for their continued success in the marketplace.

Best of the best
A highlight of the tour was the visit to the 
Meier Garden Centre at Dürnten in the 
Oberland region of Zurich. Covering 20,000 
square metres, the garden centre is a three-
storey building with a large storage space in 
the basement. Th is was a city of its own with 
yoga rooms for staff , meeting rooms, storage for 
stock and a complete system for recycling water 
including tanks. Th ere’s everything imaginable 
from a fruit tree nursery to a restaurant.

Some of the 80 staff  entertained us by singing in 
harmony as they walked through the centre. It was 
like being in a theatre and the theatricals didn’t 
stop with the singing. We also enjoyed the sight 
of a shopping trolley being towed by a beautiful 
big St Bernard dog and discovered that the 
garden centre houses a butterfl y house and runs 
a conveyor belt across the ceiling for a hanging 
basket display. You can take your pick as they pass!

Th ere are approximately a million people 
living within a 25km radius of the business. 
Th eir customers are garden devotees with high 
expectations regarding quality and service. 
Th e promise of the garden centre is ‘Simply 
Beautiful Gardens’. Th ey continue to be 
successful by providing diff erent theme-based 
concepts spread across the entire garden centre.

Tree museum
What would a world without trees look like? It’s 
diffi  cult to imagine, but the question was posed 
at the Enea Tree Museum. Th e museum, opened 
in 2010, covers a vast park near Lake Zurich. 
Th is is an open-air museum created by Enzo 
Enea, a Swiss landscape architect, and exhibits 
trees from his collection. Th is museum seeks to 
revive connections between art and nature.

In this space, the living trees are displayed as 
museum objects or art exhibits against specially 
constructed walls with high visual appeal. Th e 
50 or so trees representing more than 25 species, 
some more than 100 years old, were rescued 
by Enzo Enea and brought to the site. Another 
100 trees are located in the park surrounding 
the museum and beyond this is a forest of 3000 
species that suit the temperate climate.

Canada bound in 2017
Th e 2017 IGCC will be held 
at Niagara Falls, Canada, 
September 17−22, and 
off ers the opportunity 
to experience the sights 
and sounds of one of the 
natural wonders of the world. 
Th roughout the week, delegates will 
be treated to the music of Canada, with a diff erent 
band playing each day. Highlights include an 
evening dinner cruise through Toronto Harbour to 
see the lights of the city. Delegates will experience 
more than the average tourist in Canada and learn 
from some of Canada’s best garden centres. To fi nd 
out more or to book, visit www.igcacanada2017.ca. 
Th e congress is headed to Prague in 2018.  I

http://www.greenworldmag.com.au/
http://www.igcacanada2017.ca/
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Staging an event in a garden centre isn’t necessarily a walk in the park. 
Successful events need thorough planning and good management. 
However, if you get it right, an event can put the garden centre in 

the local news, extend social media interest, build new relationships with 
customers, attract non-customers and increase sales.

Events can also be a taster for the introduction of new departments into a 
garden centre. The success of a play event, children’s activity space or a local 
produce market for example may lead garden centre owners and managers to 
investigate a more permanent business opportunity. 

According to UK garden centre design and business consultant Paul 
Pleydell, director of Pleydell Smithyman, the biggest growth area for UK 
garden centres right now is an indoor play barn for kids. Not only do these 
spaces generate good revenue per square metre, they tend to be busy on wet or 
cold days when the garden centre is quiet.

Writing in Garden Centre Retail magazine, Paul Pleydell also highlighted 
the financial benefit of redesigning garden centre space to include other 
businesses. He reports that he has recently completed garden centre designs 
that incorporate vet practices, hair and beauty saloons, dog grooming and 
event spaces.

The newest garden centre to open in the UK, Rosebourne at Andover in 
Hampshire, has put the emphasis on food with a restaurant, butcher’s shop 
and food hall, as well as a large garden centre. A mobile post outlet will also 
visit the centre two days a week.

Dedicated spaces
Having an area available to hold special events is an extra revenue stream but it 
also makes staging events in-house more straightforward too.

The Flower Power group in Sydney, a chain of 10 garden centres, has 
recently opened a workshop space at its Mascot centre in inner city Sydney. 
In the lead up to Christmas, workshops are being held there in wreath 
making, creating a potted succulent garden and other festive season 
flower and plant displays.

Wyevale Garden Centres in the UK stages children’s birthday parties 
under the banner ‘Little Diggers Kids Parties’. Wyevale operates 151 
garden centres throughout England and Wales and the parties are 
held in a dedicated party room.

Think wacky
Wyevale’s Sander Garden Centre in Somerset also has a circus 
performing daily in December. While garden centres and circuses 
may seem odd companions, destination garden centres in the UK 
also create skating rinks and hold Christmas fairs.

When you think wacky in Australia the name of garden centre 
owner Tim Pickles comes to mind. Tim owns Tim’s Garden Centre 
at Campbelltown on the southwestern outskirts of Sydney. The 
garden centre fronts a busy major road and Tim’s ‘Pig’ makes sure 
that there’s a constant dialogue between the business and passers by.

Pig is a large fiberglass pig that sits on an upturned blue milk crate. He 
comments on current affairs, sports, the weather, seasons, high days and 
holidays, and even politics. There’s nothing he likes more than getting 

Put it out there
What are some of the weirdest, wackiest or just plain 
popular events held at garden centres and why are they 
held? We’ve browsed the what’s on lists and come up with 
inspiring ideas! Some are tied to seasonal celebrations, 
others are designed to entice new clientele and some 
have just grown from a crazy idea that took off. Jennifer 
Stackhouse reports.

Events & Ideas

Other ideas for community engagement
Here’s a grab bag of other ideas to increase community involvement at 
your garden centre. Also see our list of events for 2017 and list of special 
days on page 15 for more inspiration.
• Pumpkin competition for carved pumpkins for Halloween.
• Wildlife expert on hand to answer wildlife questions.
• Christmas market for local crafts and products.
• Jungle-themed pop up play zone.
• Festive pot planting workshop for Christmas decorations.
• Spring and autumn flower arranging.
• Host school or community garden beds.
• Preserving demonstrations for summer and autumn produce.
• Home brewing from beer to ginger beer.
• Pet adoption days in conjunction with local animal shelter.

Workshops at Flower Power are held in a dedicated space at the Mascot store in 
Sydney. Photo Flower Power Group
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Like our Premium Trolley 
the Econo trolley is

 » Stackable
 » Collapsible
 » Has adjustable shelving
 » Same dimensions as 

our Premium Trolley
 

Our premium Trolley 
continues to be available 
for lease or rental.

Contact us today on  
sales@shadespan.com.au  
call on 07 32009598

www.shadespan.com.au

Meet the  
Econo Trolley
Shade Span Industries is proud to announce 
the release of our Econo Trolley in addition 
to our existing Premium Trolley.

from 

$250  
per trolley

dressed up and he has even turned blue for garden RELEAF to help 
raise funds for the charity beyondblue. As well as overseeing Pig’s wacky 
antics, Tim Pickles also hosts lots of fun events during the year including 
the annual snail race and initiates local guerrilla gardening activities to 
improve the neighbourhood.

Eating pies in Ohio
Oakland Nurseries in Columbus, Ohio in the US also believes in the 
power of being busy and out there. In a recent interview with the US 
trade journal Garden Center, president Paul Reiner said the array of 
seasonal events at his garden centres keep customers coming back and 
have helped build brand loyalty within the community.

“We try to engage the community quite often in a lot of these 
functions, especially in the fall, where I think you have to run special 
functions and specialties to attract enough volume,” Paul Reiner told 
Garden Center magazine.

Oakland operates four retail sites across Ohio. Some of the annual 
events hosted include pig races and pie- and chilli-eating competitions. 
Each autumn a national pumpkin weigh-off  is held at the Dublin store.

Th e garden centres and associated gift stores also stage large Christmas 
displays complete with a Santa workshop and visits from St Nicholas and 
Christmas trees sales.

Outsource activities
While activities and events may seem a great idea, some garden centres 
lack the time and expertise to publicise events. WeTeachMe may be 
the answer. WeTeachMe is an online resource that lists workshops, 
classes and courses happening across the country including fl ower and 
gardening-related courses. Th e website has the facilities to search by 
category and within geographic areas and has reviews, photographs and 
feedback to help fi nd out more about the event or the organiser. With 
good clear images it is easy to navigate.

Education organisations such as Work-Shop, We Are Common and 
William Angliss are featured on WeTeachMe, as well as courses run by 
smaller companies and individuals including garden centres. Th ere are 
20,000 classes across the country listed to attend or purchase classes for 
a friend.

It’s all at weteachme.com with listings for Adelaide, Brisbane, Gold 
Coast, Melbourne, Perth and Sydney.  I

Pig is the crazy idea of nurseryman Tim Pickles. He generates lots of interest and publicity 
for Tim’s Garden Centre at Campbelltown in Sydney. Photos Tim Pickles

http://www.greenworldmag.com.au/
mailto:sales@shadespan.com.au
http://www.shadespan.com.au/
http://weteachme.com/
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President’s news 

Dear Members,
As this magazine goes to print, the 

Australian Institute of Horticulture 
symposium, ‘The Mechanics of Urban Greening’, 
is underway at Cairns in Far North Queensland 
and the AIH is also presenting its annual awards 
at a gala dinner. See page 5 for more information 
on these prestigious awards. There will be more 
on both the symposium and the awards in the 
next issue of Greenworld magazine.

The symposium is part of a combined event with 
the International Society of Horticultural Science 
(ISHS) that includes 10 other symposia with a 
focus on tropical horticulture and food production. 
It is fitting that we were able to join with the ISHS 
at this international symposia as our long-standing 
member, Professor Roderick Drew, MAIH RH, is 
their current International Chairperson.

Website upgrade, staff 
changes, convenors
The AIH National Council has been upgrading 
our database in an effort to create administrative 
efficiencies. The upgrade involves a new-look 
website designed to be more user friendly and 
to cater for ever-changing technology and 
requirements. Thanks for your patience as this 
process takes place.

The AIH’s Project Officer, James Orange, has 
completed his 12-month contract and we thank 
him for his contribution and commitment. Our 
Editor, Paul Plant, recently completed his contract 
as well. We thank him for his expertise and 
commitment during an extended period of service. 
Both positions are being reviewed as we consider 
restructuring.

I am pleased to report that we have a new 
Regional Convenor for South East Queensland, 
Mick O'Brien. He has a great professional 
background and has significant involvement 
with the horticultural media in Queensland and 
connections with many of our members. South 
East Queensland is a powerhouse of horticultural 
activity and important to us all.

Marc Percival, who is the Regional 

Convenor for Northern Rivers and based in 
Coffs Harbour, is holding monthly meetings 
for members and professionals with open 
invitations to the interested community.

I would also like to take this opportunity to 
acknowledge the work of Brian Wall in Western 
Australia in strengthening member activities 
in that state and in playing a significant role in 
cross-organisational relationships.

Our committed regional convenors make me 
very positive about our regional focus.

Workshops, webinars 
and other events
In New South Wales, government funding from 
the Department of Education and Training 
has permitted the provision of low or no-cost 
workshops. This is an initiative that could provide 
a good example to other states. The workshops will 
run until May 2017 and topics will be announced 
this month (see www.aih.org.au). 

In what we hope is the first of many, AIH 
has initiated the production of a webinar, 
which will be of particular interest to remotely 
located members. This first webinar will cover 
integrated pest management. Details will be 
announced shortly on the AIH website.

Many excellent events have been held over recent 
months, including soil expert Kevin Handreck's 
presentation ‘Know your soils’ in South Australia. 
‘Plant Identification and Selection’ was the topic of 
a seminar at Burnley College, Victoria.

The workshop on apple grafting that was 
held in the Southern Highlands of NSW was 
successful, as was the workshop on rainforest and 
Proteaceae plants held at Kenthurst in Sydney in 
September. ‘Know your Weeds, Know your Soils’ 
was the topic of a well-attended event arranged 
by NSW Northern Rivers and recently members 
also came along to TAFE Coffs Harbour to learn 
about native stingless bees with the division of 
a hive,  and dry stone wall building. These are 
examples of the diversity of our horticultural 
interests and show the ability of AIH to meet the 
networking and scientific needs of our members.

Professional promotion
As I have reported previously, we are continuing 
to build stronger relationships with our very 
professionally focused Asian neighbours, 
particularly in Singapore, Hong Kong and South 
China. Maria Boey, President of the Institute of 
Parks and Recreation, Singapore, was a keynote 
speaker at the AIH's recent symposium in Cairns.

As an institute representing professional 
horticulturists in Australia, we are continuing to 
focus on the need for:
•  Better education for students and the public
•  The promotion of our profession as a credible 

career option, and
•  The need for greater awareness regarding the 

use of professional horticulturists.
In Sydney, there is direct demand for highly 

experienced and qualified proven horticulturists 
on several major infrastructure projects underway 
and planned including the new Crown Casino 
at Barangaroo, which has a focused requirement 
for local (Australian) horticulturists to work on 
the project.

It is clear that the tourism aspect of our 
profession is a high value sector, which needs 
greater expansion if we are to be a credible player 

in the international market.
I am nearing the end of my two-
year term as President and thank 
you all for the great honour and 
privilege of serving the AIH in 

this role.

Wayne Van Balen MAIH, RH0027

President

In October the Coffs Harbour Region ran a dry stone wall 
construction workshop for AIH members at the local TAFE facility.

http://www.aih.org.au/
http://www.aih.org.au/
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The theme of the one-day conference 
was ‘Making Connections – Plants and 
People’ and what an appropriate title 

it proved to be. Th e common thread that ran 
through the talks was the benefi ts of green spaces 
for people living with diff erent ailments and how 
horticulture has helped them reconnect within 
themselves and with their surroundings.

Th e line up of speakers included medical 
researchers, occupational therapists, landscapers, 
psychologists and an artist. All emphasised the 
restorative and therapeutic eff ects of nature on 
people’s mental, emotional and physical health.

Keynote speakers
Keynote speaker, Anna Baker Cresswell from the 
charity HighGround in the UK, described how 
horticultural therapy has helped the recovery of 
UK army veterans and is now integrated in the 
rehabilitation of defence personnel and known as 
‘Gardening Leave’.

Anna stressed the importance in establishing 
horticultural therapy gardens for recovering defence 
personal within a walled garden or sheltered space.

“Th e walled garden was critical to the success of 

the mission as many of the veterans who came to 
Gardening Leave suff ered from hyper-vigilance 
and found it very diffi  cult to relax as they were 
constantly looking around them for danger,” she 
explained. “With only one entrance, which could 
be clearly seen, and high walls all around, the 
walled garden provided a haven.”

In addition to the physical and mental benefi ts 
gained by working within the garden, Anna 
also pointed out that being able to take produce 
back to the kitchen at their base at Hollybush 
was important in building self-esteem.

“Th e fact that they could take all the veg back 
to Hollybush for the retired army chef to use 
in the kitchens gave Gardening Leave extra 

meaning. For many veterans being thanked and 
appreciated for bringing back a box of tomatoes 
or some herbs was a huge boost to their battered 
self-esteem,” she explained.

Anna also raised the issue of treatment versus 
therapy, stating that this is an area currently 
under debate as a funding issue.

“Th ere is a big debate in the UK at the moment 
as funding gets more and more squeezed about 
the diff erence between ‘treatment’, which is 
evidence based and measurable, and ‘therapy’, 
which is essentially nice to have, but harder to 
evidence,” she noted.

Th e second keynote speaker was Dr Th eresa 
Scott, who is a psychologist from the University ➥ 

The recent 2016 Therapeutic 
Landscapes Conference was hosted 
by Cultivate, The Horticultural 
Therapy Society of NSW, and held 
at TAFE NSW  South West Sydney 
Institute at its Padstow campus. 
AIH members were involved as both 
speakers and delegates.

Patrick Regnault presenting at the Therapeuric Landscapes Conference in Sydney. He conducted a workshop on garden design for 
Alzheimer’s patients, carers and their families.

Dr Theresa Scott, a psychologist researching the effects of 
gardening on dementia in older people, presented valuable 
research data that supports the use of indoor gardens for 
health benefi ts.

The Therapeutic Landscapes Conference was held in an aircraft 
hangar at Padstow. It is the TAFE aircraft students' training 
centre. The event was well supported by businesses with 
information stands.

Toni Salter RH, President of Cultivate NSW opened the one-day 
Therapeutic Landscapes Conference. Toni is also a member of 
the Australian Institute of Horticulture and coordinated the 
one-day conference.

NSW conference puts focus on 
therapeutic horticulture

http://www.greenworldmag.com.au/
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of Queensland. Dr Scott has been researching the 
eff ects of gardening on dementia in older people. 
She presented valuable research data collected in 
Australia that supports the use of indoor gardens 
for health benefi ts.One study that was conducted 
in nursing homes showed signifi cant positive 
eff ects on residents and staff  of bringing plants and 
natural elements indoors (especially so, if a nursing 
home does not have an outdoor green space).

“Th is study examined the eff ect of an 
indoor simulated garden installation that 
included visual, auditory and olfactory stimuli, 
compared with a reminiscence installation and 
a control no-installation condition on resident 
wellbeing,” said Dr Scott. “Residents in the 
nature-based installation condition reported 
more satisfaction with their living environment 
during the intervention phase, compared with 
the comparison conditions. Th e results show 
that an indoor garden simulation is a relatively 
inexpensive way to transform a disused indoor 
area of an aged-care facility for the benefi t of 
residents and staff .

“We also conducted a study with older adults 
who garden in their own homes and community 
gardens, which highlighted the positive 
psychosocial and physical benefi ts for them,” 
said Dr Scott.

Dr Scott has contributed a chapter on this 
topic titled ‘Th erapeutic gardens and expressive 
therapies’ to the recently published book 
Complementary and Integrative Th erapies for Mental 
Health and Aging (Oxford University Press, 2016).

Local programs
AIH was well represented on the speaker’s line up 
with several Registered Horticulturists presenting. 
Robbie Renu talked about Cornucopia Nursery, a 
supported employment program for people with 
mental and physical conditions, which is situated 
at the old Gladesville Hospital in Sydney. Michael 
Casey from Victoria, explained how his Nature 
Education program for secondary school students 
was developed. Th is program, set in a garden, 
allows 16 to 18 year olds with a background in 
learning diffi  culties, mental health issues, or low 
confi dence and social skills to further develop 
competences that they may have had challenges 
attaining in the real world.

Glenice Bachelor, a horticulturist from Western 
Australia, shared details on how therapeutic 
horticulture is being implemented in Australia. 
Patrick Regnault conducted a workshop on 
garden design for Alzheimer’s patients, carers and 
their families. After talking of the do's and don’ts, 
the participants were encouraged to gather into 

groups to collaborate in creating a garden, which 
would meet the criteria for patients but would 
also have a therapeutic eff ect on the carers and 
the families.

More information
Th e abstracts for papers presented at the 
conference are available at www.cultivatensw.org.
au. To fi nd out more about HighGround in the 
UK see www.highground-uk.org where there is 
also a link to Anna Baker Cresswell’s paper.

Next year’s Th erapeutic Landscapes 
Conference will be held at the Adelaide 
Wine Centre in Adelaide on Friday October 
13, 2017 and is being organised by the 
Horticultural Th erapy South Australia (www.
communitywebs.org/htsa). Horticulturists 
working in the health industry are encouraged 
to contribute to next year’s program by 
contacting Tara Graham Cochrane by email 
taragc@designwell.net.au or phone 0422 574 
100. Tara would love horticulturists to put 
forward their stories, programs, projects or 
research to share at the conference next year.

Acknowledgements
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Designing dementia gardens

Landscape architect Tara Graham 
Cochrane from Designwell Landscape 
Architects at Blackwood, South Australia 

has worked with Alzheimer’s Australia WA to 
produce 10 pointers for those designing a home 
garden for a dementia suff erer. Follow these tips 
to ensure the garden is safe and benefi cial on 
many levels. Steps leading into the garden or in 
the garden area need to be in good condition 
with easy and safe access and support rails if 
required. Ensure that steps have good visibility 
from top step to bottom.
•  Th e boundary fence can be camoufl aged with 

planting and made to blend in with the plants 
so that it is unobtrusive. Th is will minimise 
the feeling of being contained in the garden.

•  Select plants carefully as there are many 
varieties that are poisonous when in contact 
with the skin or ingested.

•  Ensure safe and clear pathways within the 
garden, considering overhanging branches, 
plants with thorns, moss, mould, uneven or 
broken pavers or loose gravel. Consider using 
poured concrete for pathways. Th is ensures 
smooth and even paths that don't lift or move 
like conventional pavers.

•  Attract wildlife into your 
garden through features 
such as birdbaths and 
feeders and by planting 
fl ora and fauna that will 
attract butterfl ies and birds, such as 
bottlebrush and grevillea. 

•  Ensure that there are shaded areas to 
relax and sit comfortably such as a 
bench under a shady tree.

•  Water features can add an extra sensory 
dimension to the garden.

•  Consider planting seasonal or all-year-round 
fl owering plants.

•  An accessible shed enables people to 
continue pursuing their hobbies and retain 
skills they may have used for most of their 
lives. Ensure that activities are catered to the 
individual. It can promote independence, 
identity and confi dence through meaningful 
activity in a safe environment. Keep 
gardening tools handy to encourage 
meaningful gardening activities including 
planting, raking and sweeping.

•  Create an opportunity to grow a vegetable or 
herb garden.  

http://www.cultivatensw.org/
http://www.highground-uk.org/
http://communitywebs.org/htsa
mailto:taragc@designwell.net.au
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New garden centre blossoms 
in regional New South Wales

Sarah Curry from Major’s Mulch, a mulch manufacturer 
based in the central west of New South Wales, has 
launched a new retail business called Major’s Mulch 
Garden Centre. Sarah discusses her venture at West 
Wyalong with Jennifer Stackhouse.

Sarah Curry is full of energy 
and enthusiasm. A hands-
on gardener she is also 

a qualified agronomist and 
fourth generation farmer. 
She lives with husband Josh 
and their three children 
Edward (6), Catherine (5) 
and James (3), on a 2000-hectare 
farm at Majors Point. They grow wheat, 
canola, barley and field peas and Sarah 
now produces garden mulch.

Major’s Mulch is pelletised pea straw and 
lucerne that is dust- and weed-free and made 
from residues from their crops. After three 
years of development work Major’s Mulch was 
launched in 2014 at the Australian Garden Show 
in Sydney and also exhibited at the nursery 
industry’s Green Expo at Rosehill in 2015 where 
it picked up the People’s Choice for best new 
product and a Silver award for non-greenlife. 

The pelletised mulch is now complemented 
with bagged complete compost made from 
sheep manure, lucerne hay and wheat straw. 
Both are packaged in simple but attractive 
brown bags that promise natural products that 
are easy and safe to use.

Retail launch
It is the success of the mulch business that led 
to the new retail venture in West Wyalong called 
Major’s Mulch Garden Centre.

“We live on dirt roads so access for large trucks, 
especially after rain, can be an issue,” says Sarah. 
“I decided I needed to ensure reliable transport for 
distribution for the Major’s Mulch business and saw it 
was time to establish a depot and large shed in town.” ➥

Sarah Curry in her new garden centre at 
West Wyalong, NSW.

http://www.greenworldmag.com.au/
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West Wyalong is 55km from the farm but at the junction of two 
highways. Sarah found a good yard behind a shop on the main 
street and realised it off ered far more potential than just storing and 
loading mulch.

“It had a lovely big garden and a shopfront that said to me garden 
centre and coff ee shop,” Sarah explains.

As well as good access to the highway, the site backs on to a caravan 
park that’s frequented by grey nomads and other travellers. Th e 
nursery is laid out like a garden with lots of seating. Inside is a trendy 
café (Th e Gardener’s Rest) and giftware.

West Wyalong is hot and dry in summer and cold and frosty in 
winter. Sarah says she concentrates on stocking plants that will 
succeed in the harsh inland climate and sources many of her plants 
from local suppliers in Canowindra, Cowra and Griffi  th where she 
has found a tree grower.

“I also buy from Sydney and Melbourne but take care that plants 
will adjust to our extreme conditions,” says Sarah, who buys regularly 
from Th e Green Gallery and Cameron’s Nursery in Sydney and from 
PGA in Melbourne.

“Th ere’s a large farming community here that want good, tough 
plants,” she explains but there are also new gardeners in town. West 
Wyalong is growing as new houses are built and young families move 
in to the area to work at the local gold mine.

Coffee and design advice
As well as stocking a full range of plants from seedlings to trees 
and landscape and garden supplies, including Major’s Mulch and 
Compost, Sarah has other drawcards to bring in customers. 

One is the café, which brings in travellers and tourists as well 
as locals.

Sarah designed and produces Major’s Mulch, 
which uses local products. 

Well-displayed giftware is a feature of the 
new garden centre.
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HIP WORKWEAR FOR HARD WORKING WOMEN

NEW STYLES AVAILABLE NOW

• Designed for women by women
• Durable, soft cotton/stretch fabric

ORDER ONLINE OR BY PHONE 0424 292 920

www.greenhip.com.au

• Australian owned and designed
• As seen on Chanel 9’s TV shows 

The Block and Reno Rumble
• Worn by women at the 

Royal Botanic Gardens Melbourne

Each Friday the nursery also hosts a landscape architect, who is on 
hand for garden design consultations.

“We have collaborated with the landscape architecture and design 
company Somewhere Landscape Architects from Young to give 
in-store garden consultations,” says Sarah. “Clients book in with us 
for a $75 a 40-minute consultation and get 10-per-cent off  plant 
purchases for their garden.”

She has been overwhelmed by the response. Local gardeners are 
jumping at the chance to get professional advice, she says, at an 
aff ordable price. As a keen and experienced gardener herself, Sarah 
also has plenty of knowledge to share with other gardeners.

“We are giving the local gardeners confi dence and also extending 
their ideas for plant combinations,” she says.

Th e nursery also hosts a community garden, which is used by four 
local schools.

“Vegetable gardens have been very popular in schools but there’s 
been an issue about their care over the holiday periods,” explains 
Sarah. “By having gardens here that are available to the schools, 
we’ve overcome the problem of maintenance as someone is at the 
nursery seven days a week to water and tend the gardens.”

More information
Th e new business has also been welcomed in town as Sarah employs 
12 people including two qualifi ed horticulturists.

“Everyone works part time over three days on a rotating shift to 
cover the weekends,” says Sarah.

Find out more about Major’s Mulch at www.majorsmulch.com.au. 
Th e Major’s Mulch Garden Centre and Th e Gardener’s Rest 
café are at 184 Main Street, West Wyalong, NSW 2671, phone 
(02) 6972 4052.  I

The Gardener’s Rest Café within the garden 
centre has good access to the main street.

http://www.greenworldmag.com.au/
http://www.greenhip.com.au/
http://www.majorsmulch.com.au/
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Surviving Summer

Summer is a season of extremes so gardeners need to be prepared 
for whatever lies ahead. But there’s more to summer gardening 
than disaster prevention. With hot days and lots of distractions, 

gardeners need to plan their gardening time so it is effi  cient, eff ective 
and fun.

Here are the 10 top gardening tasks that need attention over the 
months ahead. Use these ideas as a call to action for customers, 
or to prepare signage or newsletters to help share important and 
timely information. There are also summer tasks to promote tools, 
chemicals, fertilisers and a wide range of mulches that aid 
summer gardening.

1. Grow more trees. It’s the peak message of the nursery industry’s 202020 
Vision and a timely one to sell in summer. Planting trees around a home 
lowers the temperature indoors and out. Th is is the season to assess where 
extra shade is needed in gardens to keep paving cool or to shade an outdoor 
seating area. Examples of trees that are both shady and attractive abound 
in mature local gardens, street plantings and parks. Where space is at a 
premium, there are many dwarf trees available now that suit compact spaces 
and summer is the time to bring them to the fore. 

The spread of a tree as it matures is particularly important for 
shade. Knowing the width of a tree as it matures is also vital. Plan 
to position the tree so it is away from structures and boundaries. 
For compact tree suggestions see ‘Compact trees for summer shade’ 
(see page 30). Ideally, keep trees at least five metres from structures 
and avoid digging near services (Dial 1100 before you dig to check). 
While autumn is the ideal planting time, trees can be selected and 
ordered during summer.

2. Irrigation and watering. Garden watering is an important task 
during summer when temperatures are high and dry winds singe new 
growth. To make the most of water, apply it in the early morning 
allowing it to soak in around the roots. New plantings, productive 
plants such as vegies, and plants in bloom or new growth are all highly 
vulnerable to drying out and need regular attention. To reduce water 
loss, shade plants that are prone to wilting, such as hydrangeas as well 
as new plantings, when temperatures are extreme. Regularly check 
watering systems for blockages — one blocked jet could lead to a dead 
plant. Where soils have become water resistant, encourage the use of 
wetting agents.

3. Water features and pools. It’s not only plants that dry out. Top up 
swimming pools and ponds to compensate for high daily evaporation 
during summer. Turn off  fountains on days of high wind. Skim swimming 
pools regularly to remove fallen leaves and other debris. Remove algae and 
weeds from ornamental ponds. Check pools before swimming by looking 
for insects such as funnel-web spiders and reptiles, including snakes and 
lizards. Cover pools if they are not being used to reduce evaporation, but 
check under the cover frequently.

Summer can be a tough time in gardens as heat, 
drought, fi re, heavy rain, hail and winds all take their toll. 
The good news for garden centres and gardeners alike is 
there are techniques and useful products to help gardens 
survive summer.

Beat the extremes of the season

Compact trees 
for summer shade
Here’s a selection of compact but spreading trees for a range of 
climates that can be under-pruned to provide space for seating.
Evergreen Agonis fl exuosa, banksia, citrus, dwarf eucalypts 
including ‘Summer Red’ and ‘Vintage Red’, feijoa, grevillea 
‘Moonlight’ and ‘Flamingo’, loquat, olive
Deciduous Bauhinia, Cercis ‘Forest Pansy’, crabapple, crepe 
myrtle, Japanese maple, fi g, frangipani, Indian bean tree, maple 
(Acer rubrum), zelkova

Trees provide cover that helps cool the backyard and provide a shady spot to relax.
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4. Mulch and fertiliser. Refresh mulch with a few shovelfuls of aged 
manure, especially under camellias, roses, hydrangeas and citrus trees. 
Where weedy areas are cleared, cover disturbed soil with mulch to 
prevent or slow regrowth. Give a monthly fertiliser feed to plants that 
flower profusely during summer, such as hibiscus, roses and annuals. 
Liquid-feed summer vegies. Use a fertiliser formulated for flowering 
and fruiting plants and feed leafy and productive plants every 
seven–14 days. Also feed palms and foliage plants. In warm areas with 
heavy tropical rain, feed lawns to maintain vigorous green growth and 
feed garden plants to balance leaching of nutrients in runoff.

5. Pruning and training. Deadhead late spring- and summer-
flowering plants including roses and perennials to prevent seed 
formation and keep new blooms coming. Bottlebrush, grevillea 
and wattle all benefit from light pruning. Also attend to overgrown 
climbers, such as wisteria and jasmine, by pruning or tying up 
wayward stems. In mid summer give roses a summer prune to 
encourage strong flowering in autumn. Groom plants to remove 
dead, chewed, diseased or patchy leaves. To get fewer but bigger fruit 
at harvest, thin immature fruit on apples and pears.

6. Lawns and edges. In all but the driest regions where lawn growth may 
have stopped, lawns need weekly mowing during summer. Keep long 
grasses mown especially near homes, play areas or paths to reduce habitat 
for snakes and for fi re safety. Trim grass around trees, paths, garden beds 
and along fence lines. When mowing or trimming near tree trunks and 
shrubs, avoid damaging bark. Use a tree guard to protect the trunk.

7. Pots and containers Th e roots of potted plants can literally cook 
on hot days leading to dead or highly stressed plants. Move potted 
plants to cooler or shaded locations on hot days. Water containerised 
plants daily — don’t rely on rainfall to do the task. On heatwave 
days take down hanging baskets, water them, then group in a 
sheltered spot.  ➥

Water features need regular topping up over summer.
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Surviving Summer

8. Target weeds. In drought areas even the weeds stop growing but 
where there’s good summer rainfall or irrigation, weeds thrive. Keep 
on top of weeding with mowing, hand weeding or applying herbicides 
to actively growing weeds. Green, seed-free weeds can be thrown on 
the compost heap but soak weeds with seeds, corms or bulbs in water 
for a week to stop them regrowing. Remove dry weeds such as lantana 
that could provide fuel for fi res. 

9. Limit pests especially mosquitoes. Pests and diseases are also 
in their element in summer. Careful observation of plants, targeted 
chemical controls (including fruit fl y lures) and keeping plants 
growing well can help to reduce pest and disease problems over 
summer. One of the big pests of summer, the mosquito, is after the 
gardener not the plants. 

Most of the mozzies biting you come from within the garden. Over 
summer they breed in water in containers, saucers under potted plants 
and even in water left out for pets or birds. Blocked gutters and drains 
can also hold water so these should be cleared regularly. Remove and 
empty containers holding water and regularly clean and replenish 
water bowls.

10. Clean and tidy. Sweep up fallen leaves and add them to the 
compost or leaf bin. Clean out gutters regularly. Check and empty 
fi lters on rainwater tanks. Remove piles of rubbish to get rid of hiding 
spots for venomous spiders such as redbacks. Clean out cubbyhouses 
and check all play equipment before kids begin to use it — for 
example, inside the handlebars of tricycles where spiders may lurk.  I

Get bushfi re prepared
Th e bushfi re season is starting earlier and lasting longer. Many 
devastating fi res have occurred across Australia in recent years. 
Despite good rain in many areas it is vital that gardeners, 
especially those near bushland, are bushfi re prepared. Businesses 
too need to get bushfi re ready.

Tasks to make properties safer and less likely to burn include 
clearing out gutters, removing debris, blocking areas under 
buildings to prevent embers lodging under there, keeping 
lawns green and well mown and replacing fl ammable mulches 
with pebbles or gravel. Ideally, maintain a 20-metre protection 
zone around houses in fi re-prone areas. Lush plantings and 
deciduous trees with low oil content in their leaves can also 
slow a fi re’s progress. When high winds or storms are forecast, 
move lightweight outdoor furniture under shelter. Clean 
barbecues regularly after use. Turn off  gas bottles at the bottle 
and make sure wood fi res are completely out after use. Store 
fuel safely.

To help protect a building from fi re have gutter plugs to 
enable gutters to be blocked and fi lled with water. Check hoses 
reach all parts of the property and in bushfi re zones where 
there’s an alternate water source such as a swimming pool or 
dam, consider investing in a fi re-fi ghting pump. Develop a 
bushfi re survival plan or download one from the websites of 
state rural bushfi re organisations.

Keep gardens well watered over summer.

Compact trees for summer shade
Here’s a selection of compact but spreading trees for a range of 
climates that can be under-pruned to provide space for seating.
Evergreen. Agonis fl exuosa, banksia, citrus, dwarf eucalypts 
including ‘Summer Red’ and ‘Vintage Red’, feijoa, grevillea 
‘Moonlight’ and ‘Flamingo’, loquat, olive
Deciduous. Bauhinia, Cercis ‘Forest Pansy’, crabapple, crepe 
myrtle, Japanese maple, fi g (Ficus carica), frangipani, Indian 
bean tree (Catalpa bignonioides), maple (Acer rubrum), zelkova.
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Community Involvement

Working with local schools to 
build community relationships
Award-winning Brookfi eld Garden Centre in Brisbane has developed a thriving sponsorship 
program to create gardens in local schools. Operations Manager Renee Holbrook spoke to 
Jennifer Stackhouse about the schools program.

Local garden centres are often the fi rst port of call when a school 
decides to beautify its grounds or start a vegetable garden. Around 
four years ago Brookfi eld Garden Centre at Brookfi eld in Brisbane, 

decided to turn the fl ow of requests into a structured sponsorship program 
and has recently revamped the application process and begun to work 
with other sponsors.

Local schools are now asked to put forward a detailed application for 
funding that includes descriptions about what they want to achieve and 
plans for ongoing care.

“We’ve been building vegetable gardens for local schools for three or four 
years now but this year decided to give our schools program a bit more 
longevity,” explains Renee Holbrook, who coordinates the program. “We are 
keen to do work that actually improves the school environment by creating 
more green space.”

Th e idea is to concentrate on creating permanent plantings in the grounds 
of local schools and kindergartens whether it is to make a sensory garden, 
habitat garden or plant trees and shrubs for a shaded playground.

“Th ere’s a lack of plantings around school grounds and the heat in a 
Brisbane summer can be intense,” says Renee who wants to make school 
grounds better play spaces for children.

“Vegetable gardens are trendy in schools but they are also one-hit 
wonders,” she explains. “We still want to see students learning how to 
grow fresh food but we recognise that it is diffi  cult for schools to give 
these gardens the care and continuity that’s needed, especially when school 
holidays come round.”

Th e revamped schools program now undertakes a large project or several 
smaller projects for a local school each semester. Brookfi eld staff  under the 
guidance of Ann-Marie Andrews, makes three visits to the school to plant 
and follow up the garden. Th e fi nal visit allows the children to give feedback 
and ask questions.

Community involvement
Brookfi eld has established permanent community vegetable gardens within 
the garden centre and hopes local schools could get involved. Th ey also off er 
classes and activities for children during school holidays such as building a 
miniature garden or how to make a wind chime.

“We are keen to build relationships with our community and want the school 
kids to feel they have a relationship with us so that they’ll feel comfortable 
coming into the garden centre,” says Renee. “Th ey have a point of contact.”

As well as building community relationships the schools program has also 
enabled Brookfi eld Garden Centre to work with two other sponsors.

“Rocky Point Mulching and local irrigation company HR Products have 
come on board this year enabling us to expand what we do,” says Renee. “A lot 
of our budget was spent on mulches, potting mix and irrigation, so with these 
elements now provided by our co-sponsors we can put more into planting.”

Online resources
Renee is also keen to develop an online resource that can be useful to 
schools everywhere by sharing their successful planting lists. She says she 

was surprised that there was nothing 
like this already available through 
nurseries or industry associations.

“We’ve been looking very carefully 
at plants that survive in our hot 
climate and that are also safe for use 
around children,” says Renee who 
adds that she has found the work 
done by Ozbreed in New South Wales 
very helpful in assessing the merits of 
landscape plants.

“Ozbreed has trialled plants for their suitability around soft fall areas 
and for playgrounds and we’ve been using some of these plants with great 
success,” says Renee. “Top choices are fi ne-leaf lomandra ‘Shara’ along with 
nandina ‘Flirt’ and ‘Blush’ and we are also interested in sensory plants and 
others with interesting foliage."  I

Ann-Marie Andrews from Brookfi eld Garden 
Centre with Jonathan Drury from Rocky Point 
Mulching and the new garden bed at Kenmore 
District Kindergarten and sponsored by 
Brookfi eld, Rocky Point and HR Products. 
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Growing better trees
Daniel Mansfi eld from Mansfi eld’s Propagation Nursery in Victoria says producing high quality trees for landscape use starts 
with the way the seedling is grown. The recently introduced Australian Tree Standard has inspired his business’s desire to 
produce top quality tree seedlings. Jennifer Stackhouse reports.

The Australian Standard for tree stock 
(Tree stock for landscape use, AS 
2303:2015) puts an emphasis on 

producing trees that have a good root system. 
Daniel Mansfi eld believes that for many fast-
growing native trees, that a good root system is 
created as soon as the seedling starts to grow.

He believes many landscape trees that fail to 
grow or that have failed in the landscape did so as 
their roots were compromised from the start.

“Using tubes to germinate and grow fast-
growing trees such as species of Eucalyptus, 
Corymbia and Angophora along with Callistemon, 
adversely eff ects root growth,” he explains. 
“Without enough space for the roots to grow 
long and straight, initial growth is distorted by 
the container as are secondary roots which hit the 
sides of pots.”

Special pots
In a bid to produce better root systems and better 
trees, Mansfi eld's is using two types of aerial 
root pruning pots – Rocket Pot (BS1020 with a 
1.5L capacity) and a 143mm anti-spiral pot also 
designed in Australia and distributed by Garden 

City Plastics. Both pots are deep with perforated 
sides so roots are ‘air-pruned’ at the edge of the 
container. Aerial pruning deters root circling and 
leads to better plant establishment when the trees 
are planted out into the environment.

Peter Lawton from Berwick, Victoria designed 

the Rocket Pot system. While it must be assembled 
before use Daniel says the Rocket Pot produces a 
top-quality plant.

Th e growing procedure followed at Mansfi eld’s is 
to germinate seeds in seed trays and then transplant 
the young seedlings directly into root pruning pots. 

Daniel Mansfi eld, Business Development Manager for Mansfi eld's Propogation Nursery, with team members Wayde and Jaqui.
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Th e seedlings are grown in the same pot until they 
are ready to be sold to advanced tree growers. 

To ensure that the root grows straight it is 
dropped into a 7cm-deep hole dibbled in the 
potting mix. Th e pots are fi lled by machine but 
the transplanting of seedlings is done manually 
says Daniel. Th e seedling’s roots are pruned by 
about a third before they are transplanted into 
the pots as this promotes excellent root develop-
ment from an early stage.

To develop the growing system Daniel began by 
trialing 3000 seedlings. Th e trial was successful so 
the nursery went on to produce 20,000 landscape 
tree seedlings. Th at number has now increased to 
45,000–50,000 in 2016 for Victorian tree growers.

Potting mix
As well as switching to a diff erent style of pot 
and growing system to produce the seedlings, 
Mansfi eld’s has also invested years of trial and 
error into the production of an ideal potting mix.

“Th e mix must have good water holding 
capacity,” explains Daniel, as the pots are very 
prone to drying out which would set back the 
seedling. Fertiliser is incorporated into the mix 
but at about half the rate used for the production 
of other plants that are grown at the nursery.

Mansfi eld’s has worked with Australian 
Growing Solutions for about three years to 
tweak the seedling mix.

After transplanting
Although the seedlings are grown outside they 
are given temporary shelter after transplanting. 

“Root pruning and planting the seedling into a 
large pot could cause stress so the pots are shel-
tered under a temporary moveable greenhouse we 
call a grow hood,” says Daniel. Th e grow hoods 
have built-in misting to irrigate the seedlings two 
to three times an hour while they are re-establish-
ing. Th e hoods are removed after a week.

To show advanced tree growers how successful 
the seedlings are Daniel has documented each 
stage of production and root development. He 
says that by growing in this way a thicker caliper 
trunk is produced at a smaller height and that the 
root systems and other specifi cations meet those 
of the Australian Standard.

More information
For more information about the products 
mentioned contact Mansfi eld’s Propagation 
Nursery (www.mansfi elds.net.au) or the allied 
traders directly:

Australian Growing Solutions; 
www.agsolutions.net.au, 1800 709 588.

Garden City Plastics; 
www.gardencityplastics.com, 1300 695 098.

Rocket Pot (Trentcom Pty Ltd); 
www.rocketpot.com.au, (03) 9796 1422.  I

Mansfi eld’s documents root development. Here, the root growth in Angophora costata seedlings is shown. 

Seedlings growing on in root-pruning pots at Mansfi eld's. 
Plastic-covered hoods give temporary protection after potting 
but are removed after a week.
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Proteafl ora is certifi ed through the on-
farm biosecurity program for production 
nurseries in Australia, BioSecure HACCP.

Th e Victorian-based production nursery 
employs 20 staff  and produces half a million 
quality Proteaceae plants annually. Th e 
company supplies retail outlets, commercial 
landscapers and cut-fl ower specialists both in 
Australia and around the world.

By regularly monitoring stock, conducting 
plant pest and disease inspections at despatch, 
and controlling pests and diseases throughout the 
production cycle, Proteafl ora has reduced stock 
losses by approximately three per cent.

Proteafl ora’s General Manager Rob Furniss says 
that driving the company’s success today and into 
the future is a strong commitment to innovation 
and quality assurance.

“Quality and consistency is what Proteafl ora 
prides itself on. It’s part of our vision and ingrained 
in our culture to produce quality stock. You have 
to have quality systems,” says Rob. 

“BioSecure HACCP also provides a measure of 
protection. When we look back at the myrtle rust 
outbreak in Victoria of 2012, production nurseries 
were unable to trade plants within the Myrtaceae 

family. Our hope is that if we can document 
conclusively that we are disease free, we will still be 
able to trade at times of disease outbreak.” 

Th e company has always maintained very high 
standards around systems and processes and has a 
continuous improvement program. 

“When the Australian nursery industry began 
trialling BioSecure HACCP, we were already 
along a similar path of risk management, 
so it was a natural next step for us to seek 
certifi cation,” says Rob.

“BioSecure HACCP fi tted with what we 
needed. We wanted to prevent problems rather 
than solve them.” 

Th ere have been unanticipated benefi ts to 
adopting the system as well.

“Th e roll out of BioSecure HACCP has enabled 
greater staff  engagement. Th ey now have a much 
better sense of why they are completing certain 
tasks in a particular way.”

Data collected by staff  is uploaded onto a 
centralised BioSecure HACCP web-based portal 
on a daily, weekly or monthly basis, depending on 
the nature of the report. Th e reporting process is 
transparent and has improved internal effi  ciencies 
by requiring consistent data input. Th e system also 

allows for electronic plant health certifi cation for 
consignments of nursery stock, which improves 
administrative effi  ciencies.

Proteafl ora is an accredited production nursery 
under the NIASA Best Management Practice 
program, a prerequisite to BioSecure HACCP 
certifi cation. Completing Proteafl ora’s industry 
credentials is their EcoHort Certifi cation, the 
third and fi nal program in the Nursery Production 
Farm Management System. Th ese programs are 
administered by the Nursery and Garden Industry 
Australia and any enquiries can be sent to: 
biosecure@ngia.com.au.

Th e expectation is that when BioSecure HACCP 
is adopted nationally, it will enable participants 
more fl exible and effi  cient market access between 
the states and territories in trading nursery stock.

“Greater effi  ciencies in market access can only 
be a good thing for our industry and businesses’ 
bottom line. Our buyers can be confi dent they 
are receiving a healthy plant, and transparent 
documentation helps to build trust in the 
Australian nursery industry.”  I

Acknowledgement: Th is article was supplied by the 
Nursery and Garden Industry Association.

Biosecurity focus cuts losses at Proteafl ora
Specialist production nursery Proteafl ora has cut stock losses to make biosecurity a priority, and expects that the 
processes put in place may allow it to continue trading in the face of any future statewide pest or disease outbreak.

Wholesale

Advantages of BioSecure 
HACCP for Proteafl ora 
• Stock losses reduced by three per cent
• Greater staff  engagement
• Future proofi ng against pest and disease outbreaks
• Greater effi  ciencies in future access to interstate markets

mailto:biosecure@ngia.com.au
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Profi le

Tim Uebergang
Tim Uebergang was an illustrator and animator when he started working at The University of Melbourne between 
commissions. He is now the full-time curator of the 160-year-old System Garden at the Parkville campus. Here he speaks 
to Lauren Butler about the joys and challenges involved in curating this historic teaching garden.

www.greenworldmag.com.au

The University of Melbourne’s historic 
System Garden was constructed in 
1856, inspired by the systematic beds at 

Cambridge University in the UK. For the past 10 
years, Tim Uebergang has worked on the curation 
and maintenance of the System Garden. While he 
didn’t originally intend to work in horticulture long 
term, Tim is clearly passionate about and invested 
in the success of the garden.

“My background is as an illustrator and an 
animator, so I came to this industry between 
working on jobs in animation. I would have long 
periods off  and so I went and worked for a friend 
who was a landscape gardener and I eventually took 
up some study in horticulture and got the job at 
Th e University of Melbourne. I was off ered a lot of 
opportunities. I just grew from there,” he explains.

Th e System Garden and its maintenance 
requirements are quite specifi c as the garden 
includes an arrangement of fl ora, which showcase 
the evolution of plants.

“It’s an evolutionary narrative. It was neglected 
for about 20 years, and when I started I met the 
Dean of the School of Botany. She told me I could 
pursue turning the System Garden into a teaching 
arena and (I could) study subjects in botany. I 
started with plant systematics and evolution and 
went from there.”

For Tim, studying botany with the university 
was insightful, allowing him to see the garden’s 
requirements fi rst hand. Due to specifi c 
maintenance requirements, he works full time 
assisted by a part-time staff  member one to two 
days a week.

“My job involves plant selection, garden 
design, managing contractors who come into 
the garden, maintaining plant inventories and 
general maintenance work. Beyond the System 
Garden I assist the general campus with planting 
design and developing maintenance strategies,” 
Tim says.

Meeting the challenges
With a number of protected trees on site, specifi c 
growing requirements and environmental 
considerations to take into account, the 
maintenance of the System Garden is no easy task.

“Th ere are an amazing amount of challenges. 
Th e whole grounds of the university are 165 
years old, so we have a lot of really mature 
trees. When it comes to new buildings going 
up and old ones coming down – which 
seems to be every year – we have to manage 
the gardens and the grounds around these 
precincts and make sure that the correct 
protection is given,” he says. 

With fi ve trees at Th e University of 
Melbourne now on the National Trust Heritage 
Register and up to 60 trees on Victoria’s 
Signifi cant Tree Register, taking care while 
maintaining grounds around trees is especially 
important. Furthermore, the foot traffi  c around 
the university brings its own set of challenges.

“It is a challenge in a large space to make sure 
that it’s all kept in a good way. Th e University 
of Melbourne has seven campuses 
and Parkville is the biggest one. 
Th ere are 45,000 students and 

more than 8000 staff , so it’s like a small city 
within a city really. Th ere are all those public 
safety elements that you have to be aware of,” 
he says.

“Everything changes seasonally – seasonally as 
in the seasons, but seasonally in university terms 
as well. For instance, in August we have an open 
day. Th e lead up to our open day is one of our 
busiest times because the campus is open to the 
broader public. We’re mulching and pruning, we 
like to have things that are fl owering and so on. 
Th at can be a challenge.”

While curating and maintaining the System 
Garden is hard work, Tim said that it is also 
rewarding, with great opportunities. 

“I enjoy quite a lot about my job. I had 
the opportunity to travel to Cambridge 
University about fi ve years ago, and I did 
some research on their System Garden 
because that inspired ours. I travelled to 
Columbia last year and presented at a 
conference,” he says. More than anything, 
he enjoys keeping the garden looking and 
growing well for the benefi t of others.

“I really enjoy introducing the public to the 
garden, inspiring kids and working with the 
academic community so that the garden can be 
useful for teaching. I just enjoy people enjoying 
the garden.” I

Th e System Garden is open to the public from 7am 
to 5pm weekdays and tours can be arranged by 
appointment. To see more images of the garden go to 

www.instagram.com/system_garden/.
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New products, plants and ideas
News of new release plants, awards, products and books to keep you up-to-date.

Thrifty Thursday
Many garden centres have a bargain table. 
Stewarts Nursery in the UK has turned the 
bargain table into a weekly plant sale that 
runs from the beginning of spring until near 
the end of autumn. Th e sale is held at the 
wholesale arm of Stewarts not its retail outlets 
each Th ursday morning (hence ‘Th rifty 
Th ursday’) from 9am to 12noon.

Dianthus for 
Royal Botanic Garden bicentenary
A carnation has been launched to celebrate the 
200th birthday of the Royal Botanic Garden 
Sydney. It has been named ‘Let’s Celebrate’ 
following a public competition to name the 
bloom. Th e hybrid dianthus was developed in 
partnership with Syngenta Flowers (Australia). 
Th e unusual lavender-blue fl ower is a cross 
between Dianthus chinensis and D. amurensis.

Mushroom e-book
John Mason from ACS Distance Education 
has released an e-book about growing 
mushrooms aimed at both home and 
commercial growers. With the increased 
interest and availability of mushrooms, 
including unusual varieties, the new 93-page 
book Growing and Knowing Mushrooms, is a 
timely release. Th e book can be purchased and 
downloaded on line at www.acsbookshop.com 
for $34.95.

Celebrating botanical art
Plant: Exploring the Botanical World 
(Phaidon, 2016, $79.95) presents a 
showcase of botanical art that includes plant 
illustrations and photographs. With more 
than 300 carefully curated pages, it’s perfect 
for the plant enthusiast, or for those who 
appreciate or dabble in botanical art. With 
its embossed, highly decorative cover, Plant 
is a book to leave out to be enjoyed. An 
introduction by botanist and plant collector 
Dr James Compton, sums up the book 
as an investigation of the broad range of 
motivations that have stimulated botanical 
art throughout history.

Th e artworks are arranged in complementary 
or contrasting pairs to provoke thought, and 
are accompanied by information about their 
origins along with insights into the plant, 
artist or even the creative process. While you 
won’t fi nd plant types grouped together, or 
artworks in order of their creation, Plant has a 
thorough plant history section in the back, as 
well as a comprehensive index and selection of 
artist biographies.
Lauren Butler

Inspiring a simpler life
Matt and Lentil Pubrick are farmers from 
Tahbilk in central Victoria – but their way 
of growing and way of life is refreshingly 
unconventional for the 21st century. 
Their new book, Grown & Gathered (Pan 
MacMillan, 2016, $45) is a culmination of 
knowledge sprouted from years of farming 
their 2.5-hectare block of vegetables, 
fruits, flowers, meat, eggs and dairy. The 
eye-catching book features more than 350 
sustainably printed pages, with chapters on 
how to observe, grow, gather, nurture, trade, 
seek and eat. 

Not only does the book encourage home 
growing and garden-to-table dining, but it 
also includes valuable insights into the best 
seasons for producing various foods, ways to 
sustainably maintain fruits and vegetables 
and how to prepare the earth for good 
growth. There are also rustic recipes featuring 
fresh ingredients from Matt and Lentil’s 
extensive garden, and other ingredients they 
have traded (see page 109 in the book for the 
chapter on trade).

Th is is a book that won’t only make its way 
to your coff ee table, but will also fi nd a place 
in your garden, your kitchen and your life.
Lauren Butler

'Let's Celebrate' is a new colour for dianthus.

http://www.acsbookshop.com/
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New calicivirus release  
to target feral rabbits
The calicivirus RHDV2 has been sweeping 
across Australia since it was first detected in 
the ACT, in May 2015. The latest reports 
have suggested the virus is now present in 
WA after crossing into NSW, Victoria and 
SA this year. 

Meanwhile, every Australian state is 
preparing for the controlled release of a 
Korean strain of the calicivirus, RHDV1 K5 
in 2017. It will be the third deadly strain of 
the calicivirus to sweep across Australia. The 
first calicivirus, RHDV1, was released in 
1996 with devastating success, particularly in 
arid and semi-arid areas. 

Although the virus is still having some 
effect on rabbit numbers, the population is 
recovering as resistance to it grows. A drop 
in the rabbit population is also expected to 
see a reduction in the numbers of feral cats 
and dogs.

Rose awards – Australia
The winners from the Australian National Rose 
Trials in Adelaide have been announced. The roses 
are trialled and scored on their performance for 
two years. The plants are anonymous, identified 
by a number only. They are assessed for disease 

resistance, perfume and over all performance. One 
rose is also voted as The People’s Choice.

Gold Medal ‘Eye Shadow’ bred by Chris 
Warner and entered by Roses and Friends, New 
South Wales.

Silver Medal ‘Wedding Bells’ bred by Kordes 
entered by Treloar Roses, Victoria.

The People’s Choice ‘We Will Remember 
Them’ bred by Guillot Roses and entered by 
Knight’s Roses, South Australia.  ➥

Entertaining the idea of summer sales
Most Australians love to entertain and 
summer, with its long hot days, is certainly 
the best time to invite around a few friends. 
When indoor or outdoor entertainment 
areas need sprucing up, garden centres 
should be the first stop for customers. They 
are full of great products to bring these 
important summer entertaining areas to life.

Garden centres are well placed to 
present themselves as entertaining décor 
experts. Exciting summer entertainment 
displays that inspire the use of pots, 
plants and products to bring colour, 
life and excitement to your customers’ 
places and spaces will certainly help to 
boost summer sales. These displays need 
to reflect the latest looks and trends and 

should be inspired by the social media sites 
and magazines that home decorators are 
browsing for inspiration.

Regular posts on social media such 
as Instagram, Facebook, Pinterest and 
Snapchat, along with professional and 
interesting e-newsletters to your database of 
customers are very affordable and effective 
ways to communicate the message that you 
can help to achieve the desired design look 
for their next summer party.

Hilton Blake
Hilton Blake is a Retail Consultant and 
Mentor, Garden Retail Success. Contact 
Hilton on 0487 653 094 or by email at 
hilton@gardenretailsuccess.com.au.

‘Eye Shadow.’

Rose aw
ard photos Les Johnson

‘Wedding Bells.’ ‘We Will Remember Them.’
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World’s largest pansy flower
F1 hybrid pansy Carrington blooms thrive as 
the weather cools, making them perfect for 

autumn and winter colour. In the cooler states, 
pansies thrive well into late spring.

As the months get colder in autumn, 
the flowers in the Carrington range get 
progressively larger and at 9cm across, are 
much larger than regular pansies. Despite 
their huge size, the pansies have strong stems 
that stand up tall, showing off their beautiful 
flowers. Plants stay compact.

The Carrington range has beautiful 
colours and mixes that are available 
nationally. The Cool Cats Mix has bold 
cat’s whisker markings and strong, vibrant 
colours including clear yellow, white, 
orange and blue and combinations of 
brown and yellow or purple and white. The 
Carrington range is available nationally 
(excluding Queensland). Varieties may vary 
between states. To order plants, contact 
United Nurseries local suppliers (WA 
orders contact Benara Nurseries) or see 
www.united-nurseries.com.au.

Glyphosate update
The Australian Pesticides and Veterinary 
Medicines Authority (APVMA) has released a 
report on glyphosate. Titled ‘Regulatory position: 
consideration of the evidence for a formal 
reconsideration of glyphosate’ the report was 
released in September and invites submissions 
until December 30, 2016. The APVMA is 
an independent statutory authority with 
responsibility for the regulation of agricultural 
and veterinary chemicals in Australia. Glyphosate 
was first registered in Australia in the 1970s. The 
reconsideration has come about due to concerns 
that have recently been raised about human 
exposure to glyphosate, following an assessment 
by the International Agency for Research on 
Cancer (IARC) that re-classified glyphosate as 
‘probably carcinogenic to humans’. The APVMA 
is putting forward the following as its position on 
the registration of glyphosate in Australia:

Based on this nomination assessment, 
the APVMA concludes that the scientific 
weight-of-evidence indicates that exposure to 
glyphosate does not pose a carcinogenic or 
genotoxic risk to humans. 
1.  There is no scientific basis for revising the 

APVMA’s satisfaction that glyphosate or 
products containing glyphosate: 
•  Would not be an undue hazard to the 

safety of people exposed to it during 
its handling or people using anything 
containing its residues;

 •   Would not be likely to have an effect 
that is harmful to human beings;

 •  Would not be likely to have an unintended 
effect that is harmful to animals, plants or 
things or to the environment;

 •  Would be effective according to criteria 
determined by the APVMA by legislative 
instrument; and

 •  Would not unduly prejudice trade or 
commerce between Australia and places 
outside Australia.

2.   There are no scientific grounds for placing 
glyphosate and products containing glyphosate 
under formal reconsideration. The APVMA 
will continue to maintain a close focus on any 
new assessment reports or studies that indicate 
that this position should be revised.

To download a copy of the report visit 
the APVMA website at apvma.gov.au/
node/20701.

Pansy Carrington – An F1 hybrid that promises a huge floral show for autumn and winter gardens.

New lawn food is a star
One of the newest additions to the Rocky 
Point Mulching range of garden products is 
Lawn Star, a premium lawn top dress and 
feed. It’s designed to enrich and rejuvenate 
lawns and can be used to level undulations 
while applying a slow-release 3–4 month 
fertiliser. The end result is a lush green lawn. 
Lawn Star is the perfect addition to any 
summer gardening regime. Lawn Star joins a 
growing range of premium products at Rocky 
Point Mulching. 2016 has also seen the 
release of the Professional Orchid Mix, the 
Seed & Cutting Mix, and the redesign of two 
classic Sugar Cane Mulch bags.

Rocky Point Mulching continues to 
work with its vision of growing gardeners 
and promoting a healthy way of life 
and is inviting garden centres to partner 
with its vision and share in its history. 
www.rpmulching.com.au

Use Lawn Star to top dress and feed lawns.

Roadside weeds are often controlled with glyphosate.

http://www.united-nurseries.com.au/
http://apvma.gov.au/
http://www.rpmulching.com.au/
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Green Hip’s broad-brimmed hat is a must-have for summer sun 
protection when working outdoors.

Off the Shelf

Slasher is an organic herbicide new to the 
home-garden market.

Keep your hat handy
This broad-brimmed hat has a flexible rim 
to allow it to be easily folded up when not 
in use. Made by the female-only workwear 
label, Green Hip, the broad rim hat is one of 
Green Hip’s best selling accessories. 

The design features include a rounded 
shape for more flattering look, wire rim 
for styling and folding, lightweight cotton 
material, ventilation holes, sweatband and 
drawstring for windy days. 

Part of a range of practical, comfortable and 
stylish workwear that’s designed to clothe 
active women, the hat is available in charcoal 
and is priced at $35. 

For every item sold Green Hip plants 
a native grass or tree. Shop online at 
www.greenhip.com.au.

Australian pyrethrin marketed to consumers
Pesticide products containing Australian-
grown and produced pyrethrin will carry 
a distinctive logo to help consumers select 
a plant-based product. The initiative for 
the new labeling has come from Australian 
Natural Pyrethrins (ANP). Pyrethrins are 
produced from the pyrethrum daisy, which 
is grown and processed in Tasmania and 
exported around the world.

“As we do with food, it’s important to pay 
attention to the labels on insect control 
products that we use in and around our 
homes and gardens, and which may come 
into contact with children and animals,” said 
Sam Folder from ANP. 

Expect to see the bright daisy logo on a 
range of Multicrop and Yates home garden 
products as well as Raid Earth insect sprays, 
and pet and lice products. ➥

Slasher hits weeds with an organic punch
It’s not easy to get a new chemical onto the 
Australian garden market, so when one has 
jumped through the regulatory hoops there’s 
good reason to cheer. After 
almost 10 years of working with 
the APVMA, Steve Falcioni, 
General Manager, Eco-Organic 
Garden is defi nitely cheering 
and is very excited about the 
new organic herbicide, Slasher, 
which is now available for 
home-garden use.

Slasher is based on GM-
free plant oils (pelargonic 
acid shown as nonanoic 
acid on the label) and kills 
weeds, moss and algae. Th is 
non-selective herbicide was 
developed in Australia and 
is made here. It acts rapidly 

desiccating plants on contact and does 
not need heat or sunlight to work. As it is 
registered organic it can be used on organic 

farms and gardens and, when 
used as directed, is safe for the 

environment, the applicator 
and non-target crops. It is 
100-per-cent biodegradable 
within a few days.

Th e product is available as 
a 1L concentrate for garden 
use (RRP$29.70). Larger sizes 
are available for commercial 
applications. A ready-to-use 
pack will be on the market 
in 2017. To fi nd out about 
stocking Slasher, contact 
Steve on (02) 9599 8767 

(1800 634 204 toll free) or see 
www.ocp.com.au.

and pet and lice products. 
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Win This!
We are giving away one hardcover copy of Plant: 
Exploring the Botanical World, as featured on page 
36. To win this stunning curation of botanical 
art, share your best summer gardening tip with 
us in 25 words or less. Send your entries to 
Rachael.Blake@glenv.com.au, titled ‘Win Th is!’.

Pyrethrin marked with the distinctive logo is sourced from 
pyrethrum daisies grown in Tasmania.
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Living Colour 2016 makes a splash in Sydney
For the past 10 years Oasis Horticulture 
has been supplying potted colour to the 
Living Colour program that brings colourful 
containers to parts of the City of Sydney in 
spring. Th e colourful street dressing runs over 
eight weeks and this year used 23,000 potted 
plants designed to celebrate the 200th birthday 
of the Royal Botanic Garden Sydney. Nathan 
Dutschke, Commercial Sales Manager at Oasis 
Horticulture said all pots were in full bloom 
from day one.

“Oasis times the plants to be in bud and in 
fl ower for the install, and to look their best 
against the thick and full green plants which 
include herbs, foliage plants, perennials and 
landscape lines,” he said. Th e plants that were 

used in the display included alyssum, petunia, 
celosia, lobelia, herbs and citrus.

As well as using 800 planter boxes, displays 
were also created using a vertical green wall, 
towers of colour and 400 hanging baskets. 
Th e baskets were attached to lampposts, 
with installations placed at Martin Place, 
Castlereagh Street, Alfred Street, Queens 
Square and Hyde Park barracks, Cathedral 
Square, Kings Cross, Springfi eld Gardens, 
Taylor Square, Sydney Town Hall and the 
QVB, Green Square, Union Square and the 
Ian Th orpe Aquatic Centre at Ultimo. Th e 
display concluded on November 13 and the 
plants were given away to gardeners for a gold 
coin donation.

Gift cards online
What a great idea for those searching for that 
last minute gift for the gardener in their lives: 
online gift cards that are purchased online 
and sent express post to the recipient. 

To see how one garden centre is doing 
it see Wyevale Garden Centres in the UK 
that offers online gift cards, which can be 
redeemed at any of their 151 stores. 

The gift cards range from £5 to £250, have 
cute designs, promise free First Class delivery 
and are valid for 24 months. See more at 
wyevalegardencentres.co.uk/gift-cards

Cabbage butterfl y sticks strike a chord
When Julia Longmuir from Alfresco 
Gardenware was watching an episode of 
Gardening Australia she was excited by a 
segment from South Australian presenter Sophie 
Th omson on simple ways to deter cabbage 
white butterfl ies from brassicas. One solution 
was a white cut-out shape of a butterfl y, which 
worked because these insects have their own 
well-defended territories within gardens. Sophie 
demonstrated that when the cut-outs were 
placed around crops they deterred butterfl ies 
from laying eggs in what appeared to be a rival 
adult’s ‘territory’. Alfresco is now distributing 
Cabbage White Butterfl y Sticks as a non-
chemical way to protect crops from voracious 
cabbage white butterfl y caterpillars. Each 
pack contains six sticks and retails for $7.99. 
A pack should cover 4–6 square metres but 
more may be needed depending on butterfl y 
numbers and crops. For enquiries contact 
Alfresco Gardenware on (03) 9490 1575 or see 
www.alfrescogardenware.com.

A non-chemical deterrent against white butterfl y for vegie 
gardeners is now available from Alfresco Gardenware.

The fl oral decorations celebrated the 200th 
birthday of the Royal Botanic Garden Sydney. 
Here 200 is picked out in red celosia in a bed of 
white alyssum.

Plants arranged in colourful patterns bring a taste of 
spring to city streets and precincts in and around the 
City of Sydney including at Cathederal Square.

http://wyevalegardencentres.co.uk/gift-cards
http://www.alfrescogardenware.com/
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Easy Find & Buy

• Plantacote

• Osmocote

• Plant Bags

• Modiform Pots

• Cocopeat

• Peat Moss

• Bamboo Stakes

• Shadecloth

• Weedmat

• Shadehouses

‘Delivery Arranged Australia Wide’

Ph: 1800 672 794   Fax: 07 5472 8483
Email: sales@fernland.com.au

www.fernland.com.au
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PO Box 3089 Llandilo 2747 NSW
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hamiltonscacti7@bigpond.com

 Shadehouse covers
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	Pond liners
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www.ddt.com.au
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Places, Tropical Plants, Growing Ferns
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Gardening, Climbing Plants,
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more! 
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MOUNTAIN RANGE NURSERY
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Mobile: 0418 844 544
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Kentia Palms &  
Araucaria Specialists
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Housing project includes innovative community garden
Th e Cape Community Garden, in Cape Paterson, Victoria is set to 
become one of the largest urban food gardens in Australia, and when 
complete, will produce approximately $130,000 of food per year for Th e 
Cape’s residents from the 5000 square metre gardens.

Th e Cape Community Garden sits in stage one of what’s claimed to be 
Australia’s most energy effi  cient housing estate. Th e Cape, when complete, 
will boast 220 home sites, a café, conference centre, gardens, wetlands, 
fi tness stations, restored habitat areas, electric vehicle charge stations 
and kilometres of walking paths, overlooking some of the best surf and 
swimming beaches in Australia.

Th e garden has a clever design developed by Biofi lta (www.biofi lta.com.
au), and features an innovative rainwater harvesting system that collects 
surplus rainwater from Stage 1 homes, which are connected to a pipe 
network that fl ows by gravity to the community garden, and is collected 
in a 230,000-litre water tank. Biofi lta stormwater engineers estimate this 
rainwater harvesting system will yield 3 million litres of clean rainwater 
run-off  per annum for food production, drought proofi ng the garden into 
the future.  I

Project director Brendan Condon (left) at the Cape Community 
Garden in Victoria with Tad Hendry, one of the fi rst residents.
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http://www.biofilta.com/
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Trade days
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The New South Wales, Queensland and Victorian nursery 
associations stage monthly trade days. Two trade days a year 
are also held in South Australia.

New South Wales
Sydney Trade Day is held on the first Tuesday of the month 
(with the exception of January, August and October which 
are held on the second Tuesday with an additional trade day 
on the third Tuesday in September). The trade day is held at 
344−348 Annangrove Road, Rouse Hill. Regional trade days 
are also held in parts of New South Wales. For full details see 
www.ngina.com.au.

Queensland
Brisbane Trade Day is usually held on the second or third 
Wednesday of the month (no trade days are held in Brisbane 
in August) at The Marquee, Brisbane Showgrounds, 
O’Connell Terrace, Bowen Hills. In 2017, the February 
trade day will be held on February 8 while the March trade 
on March 15 is planned as a special Autumn Trade Expo. 
Green Expo, July 25−26 will be staged on the Gold Coast 
Convention and Exhibition Centre on the Gold Coast. The 
Nambour Trade Day is on Wednesday August 9. For full 
details see www.ngiq.asn.au.

South Australia
Trade days are held in Adelaide in autumn (March) and for spring 
(August) at the Urrbrae Agricultural Precinct, 505 Fullarton Road, 
Netherby. For 2017 dates see www.ngisa.com.au.

Victoria
Melbourne Trade Day is held generally on the first Tuesday 
of the month at Caribbean Gardens, Ferntree Gully Road, 
Scoresby (except November, when it’s brought forward a 
week). To confirm trade day dates and locations visit the 
association websites. For full details www.ngiv.com.au.

ACS Distance Education ..........................41 

Alfresco .....................................................29

Botanic Bazaar .........................................44

Darling Downs Tarpaulins .........................41

DotCommercial (Camellia Park Nursery) ..15

Fernland Agencies ....................................41

Green Hip .................................................27

Hamilton’s World of Cacti .........................41

Inoculo ......................................................41

Interior Plantscaping Association..............43

IPM Essen ..................................................7

Major's Mulch ...........................................17

Mountain Range Nursery .........................41

Oates ..........................................................1

OCP/Eco-organic Garden ........................13

Rocky Point Mulching .................................2

Seasol .........................................................9

Shadespan Industries ...............................21

United Nurseries .......................................19

Wet & Forget ............................................31

For a full listing of horticultural events for 2017 see page 14. 
If you have an event coming up, let Greenworld know. Email 
details to jennifer@glenv.com.au.

Exhibitor applications are now 
open for the Botanical Bazaar, 
a gardening expo with a twist. 
Botanical Bazaar is not a typical 
home and garden show; rather it 
is about bringing creative ideas 
about urban gardening and 
sustainable living to all lovers  
of nature.

The event is supported by 
Tropical Fruit World and will 
include a plant market, displays 
of products and services, 

‘botanical beasts’ (butterflies, chickens, honeybees and worms), 
botanical art, hands-on experiences and educational activities. There will 
also be special activities for children.

This one-day event is to be held on the Gold Coast, just 25 minutes 
from northern NSW and 45 minutes from Brisbane, at the Country 
Paradise Parklands in Nerang. The event will run from 9am−5pm on 
September 3, 2017.

For more information, or to be a part of this exciting event, visit www.
botanicalbazaar.com.au, email gogreen@botanicalbazaar.com.au, or 
contact Stacey Panozzo on 0406 007 583.  I
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Interior Plantscape Association of Australia
and New Zealand 2017 International Conference
Rendezvous Hotel, Melbourne, Victoria  

Inspiring a growing industry 
 2-3 March 2017

GOLD SPONSOR: SILVER SPONSOR:

 

Early Bird Rate ends December 1st 2016!

For further information or registration go to 
www.interiorscape.asn.au

BRONZE SPONSOR:

Interior Plantscape Association of Australia
and New Zealand 2017 International Conference
Rendezvous Hotel, Melbourne, Victoria  

Inspiring a growing industry 
 2-3 March 2017

GOLD SPONSOR: SILVER SPONSOR:

 

Early Bird Rate ends December 1st 2016!

For further information or registration go to 
www.interiorscape.asn.au

BRONZE SPONSOR:

Early Bird Rate extended! 1 week onlyends December 8th 2016

Keynote Speakers;
Denis Crawford,
renowned author, photographer and insect 
expert
Kathy Fediw,
international interior plantscape consultant
Phil Edwards,
green wall & infrastructure expert 

Invited guest speakers;
Professor Margaret Burchett,
University of Technology Sydney.
Nick Alsop
Green Building Council Australia

http://www.interiorscape.asn.au/
http://rscape.asn.au/
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